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The atudy wap deonlgned o determine the problems that low-

and mlddle socloeconomic statue families have in clothing

their elementary achool-age children. Comparisons were made

ef the consumer buylng attitudes and practices of mothers of
elementary school-age children from middle- and low-goclo-
economic status familles in Muhlenberg County, Kentucky.
Differences between the froups were meagsured on a 92-item Likert
scale questionnalre on the varlables--planned buying, Appro-
priatene: conformity, labeling, faulty merchandise, care,
serviceability, comfort, and flity. One-way analysis
of variance was us to determine significant differences.
middle soclceconomic group indicated a more owledgeable
attitude on all the sonles. Data from personal Interviews
uzing a hypotheti=al buying situation were collected from a

asple of ihe respondents., Differerces between the two

Eroups were noted in regarc to sources ef elothing acquisition,

method of payment for clothing, and sewing ekille and repsources.
Megmbers of the midd ocloeconozie group were more knowledge-
able of the criteria for Judging garmonts of good quality.

The respondents indicated a need for more information concerning




planning

clothing purcha
purch nd care of




ntroductjon

Clothing elementary school-age children often straing
the family budget. Developing skill in shopping, creating,
and caring for garments fplays a key role in stretching the
elothing dollar. When a consurer nequires skills and
information, there is an increase in Judgements of quality
and approprintencss (Britton, 1975)

Kost families amequire a major portion of their elothing
as new ready-to-wonr {temp. However, families with low te
mederate Income have turned to nlternative ways of obtaining
clothing.

The amount of hore sewlng has rizen considerably in the
last ten yeara. Women 20 to 39 Yearp of nge who were surveyed
in 197 nade a sizeable portion of thelr last fabrie
purctares Into garmentn for ehlldren under 13 yoars of age
(Kaitz and Stack, 1o74),

The home sewing mkille can be uned advantageously in

repairing and altering clothing. Reeyeling, proper fitting,

and prompt repalring can extend the usefulness and inercase the
wearability of clothing.

Handed-down clothing can be purchased from a varlety of
outlets Including thrift chops, charitable and religious
erganizations, yard sales, resale thops, and other ouch

places. Often clothing can be purchaged at a fraction of the




retail outlets,
pelf-pervicing steres, surplus
stores, and clearance of fv + lower pricez that can
1wefit the diperiminating consumer.
Many educators and consurers who used budgeting materlale
for food costs developed by the United States Department of

Agriculture requested that clothing b = be preparuvd for

various population groups (Eritton, 1973). 1t wan thought

that these budgetz could be useful tools in teachlng manage-
of resources in school and adult education program
in counseling famillies on budgetary and management problema,
and in action programs focusing on improved standard of
living of families
The original data used in developing the budgets was
eollected in 1960 and 1961 from a pample of 14,000 famille=s
nationwide. The data included number and cost of garments
purchased for individual family mbera identiflied by age and
srx. Clothing budgets for children were based on the data
for all children in familles conslsting of a husband and wif«
with one to five children and no other persons (Britton, 1973).
The annual costs were updated to 1972 and agaln to 1975. The
economic levele ef the budgets were the
three I food planz--economy, low-cost, and moderate
coat,

Costn for garmente and shoes are included in the budgets,




but elothing materials ang upkeep are excluded., On the basis
of fa=lly data from the 1560-61 Jurvey, costs of clothing
materiale and upkeep might add 10-15% (Family Economics
Beview, 1975), The elothing budgets are given in Table 1.
Table 1
Children's clothing budgetz: Annual cost of clothing pur-
chazes for elementary school children at 3 cost levels,

by urbanization® and reglon, 1975 prices

Girle Boya

Urbanization 6 to 11 12 to 15 6 to 11 2 to 15
i‘ glon and cost years years yoars years
evel

Dollars Dollars Dellara Dollars
FARM
North Centrals
v 90 136 10 128
. 154 260 1ug 150
Moderate-cost 237 418 208 265
Southa
Economy . . . 110 143 124 137
Low-cost , , 174 a5l 158 £10
Moderate-cost 235 357 214 Jjoz2

RURAL NON FARM
North Central:

Economy , . , 92 -=

Low=-cont , , 124 246 17k

Moderate-cost 181 a7 2h3
Souths -

Economy ., , . Bl 126 118

Low-cont , ., 144 2Lo & 19;

Moderate-cost 236 60 2 29%
Northeast:

Low-cost , . 158 205 A 218
Moderate-coot . 259 356 > 302
Westy )

Low-cost , , 179 2 4

Moderate-cost 250 333 %36

SUrban e excluded because Muhlenberg County ls rural and

rural nonfarm,




Background of Probler and Justification

Low-income families are exposed to the came American
reams and wants as everyons elpe; they seek to improve them-
selves (Brown and Richardeson, 1973). However, their low ed-
ucational level and lack of resources often limit their
eritieal attitude in choleces of consumer goods. Socloeconomic
facters such as family, income, occupational status, and
educatlonal level of parents may often dlctate apparel pref-
erences of family members (Pahopin, 19%8),

Clothing is inadequate In moct families with low incomes
because the small amount of monsy available for clothing is
generally spent unwisely. Irelan (1966) has concluded that
the standard of living for low-income families can be raised
20% . . . marely by edusating them in better buying habita.
Consumer education can help people better understand available
cholces, balance preferences against pride and utility, and
mateh quality against reallistic expenditurea.

Elementary school age children are still growing at a
rate fast enough to limit the wearing time of a garment to an
average of two or leas seasons. This poses a hardohip on the
already-limited clothing budget for the family.

Elementary ochool age children are bocoming socinlized
but have not as yet daveloped much sympathy or empathy for
other individuale. Often the child who hau unfamiliar or

inadequate clothing is the object of cruel teasing (Ryan, 1966).

Children often do not want to £0 to achool because of thig

ridicule.




of low-Iincome famille:
wxville, Tennesses, that low=income consumers often volce

certain eriterin for making choloes but do net always
these eriteria in actual practics. Lack of knowledge and
information on textiles, fabrics ¢ nstruction, design, care,
sewing skills, and alterationc were shown to 1imit the low-
income family in providing adequate clothing of lasting
quality,

Hurry (1974) concluded that “the poor frequently waste
thelr resources by buying cheap, shoddy clothing whieh wearn
badly, supplies little warmth, and is skimped in quantity . .
Wany clothes are discarded not because they are worn out, but
because of their stained and shabby appearance."

The problems of clething young children in fa=milies
receiving public assistance were studled by Smoanke (1967).

The purpose of the study was to gain inzight into some of the
problems confronting families of limlted means in the clothing
of their schocl-age children. Patson (1971) conducted a study
in which the clething probloms of the poor were surveyed and
described. Isolated plctures of problems of the poor are
available; yet, very little attentlon has been directed toward
putting those problems in perspective.

The present otudy waz patterned after the ostudy by Smoake

(1967) in which she surveyed the problems of clothing young

children in families recelving public assistance. The present
atudy wae focused on the problems of low socioeconomic status
families in clothing their elementary school-age children. An




effort war made to put thene problems In perspect by making
a comparison of the problems of the low-socioeconomic otatus
familien in elothing thelr school-age children with the
problems of niddle-socloeconomic status families,

of Prob

study was dealgned to determine what problems that
low- and middle-socloeconemic statuo families have In elothing
their elementary school-age children. Data relevant to these
probleme were analyzed to determine If thure were any slgnifi-
cant differences between the two ETOUpPS.

The data were nlaso used as a basls for asgessing the
clothing and textiles Information needed to help conzumers in
solving their eclothing problemp. An effort was made to deter-
mine if conventional consumer education programs had been
succesoful in reaching the levels under concideration.
Oblectiven

To accomplinh the purpeoses of the otudy, the following
objectives were establisheds

1. To classify the respondents intoe two social clagses
according to Hollingshead's Two Facto I o |
Position (1957).

2. Te examline the clothing buylng practices of the
respondents,

3. To determine the clothing-textiles knowledge of the

respondents,

b, To determlne the clothing-textiles information

necded.




following assumptions were made before tle study wis

Well-informed consumers get good walue for thelr

clothing dollar.

2, A relatlonship exlots between the number of children
in the household and adequacy of clothing.

3. Consumers are limited in making critical deciealons
sbout quality by lack of resources,

k. The socioecoromic status of a family can be deter-
mined from the education and occcupation of the parente.

5. The buying skills of consumers can be improved by
conaumer education.

€. Respondents will be cooperative and accurate when
glving information.
Definitions

Low- and middle-noecloeconomic ntatus ilies--ramilien
who meet the criterin as described in the Twe Fagtor Index of
Seclal Popltion (Hollingshead, 1957).

Consumer--one who buys and uses goods and services.

Limitationg

The sample {5 limited to motherz of elamentary school-

age chlldren.
Hypotheses

1. Low-socloeoconomic status mothers are leas krowledge-
able and skillful in the selectlon, acquisition, ard care of

clothing for school children than are middle-sacloeconomic




ber content

fabric cons

labeling
care procedures

price comparisons

€. sewlng skills and resources
h.

color selection
2. Consumer buying attitudes and practices of low-
middle-socioeconomic status families will differ significantly
on the followlng scales:
a. planned buying
b. wserviceability
conformity
labeling
faulty merchandise
CAre
versatility
h. approprianteness
1. comfor:
3. There will be a difference in the number and kind
of problems that low- and middle-socioeconomic families have

in clothing thelr elementary school-age children.




The review of literature will be presented under the
following categories: (a) characteristics and attltudes of
low-socloeconomle level familles, (b! purchasing behavior of
low-gocinecononic level consumers, (c) previous related
studles concerning clothing purchase use, (d4) consumsr edu-
cation In the area of clothing and textilesn.

Characteristios and attitudes of low-goz {ceconomic level

lieg

Loulse G. Richards (1971) defines being poor from three
viewpoints: (a) To the economiost it means having an income
below a fleure that represents the minmum amount neceassary
for a decent life in America today. (b} To the behavioral
iclentist, belnz poor means certain characteristics of low-
income such 7 patterns of family 1ife, health care, education,
and general outlook on life. (c) To the poor person himself
It means different things depending on how hia money le opent.

Belng poor hx also been deflned ns: (a) having 1ittle
or no money, goods, or other meana of support, (b) dependent

ipon charity or publle support--legal term, (c) characterized

by or showing poverty, (d) lacking In skill, ability, or

tralning, (e) unfortunate, hapless (Random House, 1972;.

According to the United States Burenu of Cenoun, there




: below the
ramily of four) in 1974,
iz comprised 124 of the total population and 8 5.6%
higher than in 1973. There were increagsen in the number of
low-income families regardlese of the sex of the head of the
family (Money Income, 1975).

The great majority of the poor fall Into one or more of
the following cn*egoriesr (n) They are old--65 or over,

(b) They are disabled., (c) They are non-white. (d) They are
one-parent families with children at home. (e) Thuy are
farmers or businessmen having sharply fluctusting incomes.
(f) They are workers in low-wage occcupations (Peterson,
1965).

Boavern (1945) concluded that therc io no exact way to
measure poverty, since each famlly ls different. Avallable
resourcen, avallable job epportunity, experience, training,
and mobllity are all determinanto.

Reapan (1967) =aid that poverty is hard to define because
money lncome ls often used ag the sole measure of family
resources. Another major problem comes because families are
not adequately recegnized in different family life cyecles with
varying nee

The culture of poverty is defined by some general char-
acteristics that present themselves as obstacles to the
person struggling to rise sbove his present cunditlen. These

include the following: .a) inadequate edueatlon, (b) low

tneome, (¢) limited job opportunities, (d) peor phyaicnl and




al and economic
atant, frultless
atruggle with conditionz of limited alternatives, helplens-
nes deprivation, and lnsecurity ls likely to produce
estrangement--from society, from other individuals, even from
atated:
sm of life from which most of uz experience--
ction of values, imowledge, and behavior which
ves life unity and meaning--is leus often felt by the
They see 1ife rather as unpatterned and unpre-
dictable, a congeries of uevents in which they have no
part and over which they have no contrel (p. 3).
©Of all the strata of society, the poor have the least
exposure and sl egt opportunity to experience a variety of
social and cultural settinge: thelrs is one of the least
flexible. Kin and nelghborhood groups often comprise their
contacts. Their experiences cover a narrow range of situations,
and demands and social rulea are limited (Irelan, 1966).
Many of the poor tend to stay close to home as they are
not well agsimila to the lurger community and feel in-

ecure out thelr own environment. Tradition, hablt, hope-

leponeso, falk knowledge, and lack of Iinitlative tend to control

their thinking and actions (Niederfrank, 1969)., Whille they do

have informatlion contacts with the rest of moclety, these




inforzation flow
iociety (Childern,
In many areas with a concentration of disadvantag
kind of "poverty environment or culture” tends te prevall,
This is more than low income; it ls a poverty of spirit as
well, Income In Important for the nececsitien of life and for
helping to perserve self-esteem, but poverty involves much

mores (a) It fo lack of nccesms to recpected positionn in

society, and lack of power to do anything about it. (%} It iz

insecurity and unatable homea., (e) It lo a wretched existence
that tends to perpetuate itself from one generatlon to the
next (Niederfrank, 196€9).

Allendorf (1968) analyzed the needs, motivations, and
agpirations of the low-income consumer in terme of Maplow'e
hierarey of needs. He uses three classificationa: (a)
hunger and thirst, (b) srTety and security, and (e) soelal
necig-belongingness, acceptanse, and fulfiliment. For each
of the clagaifications he defincd some obatacles that black
the low-income family from satisfying each level of need.

Hunger d thirgt. The low-income family io faced with
the monumental task of feeding a family adequate meals on a
limited income., They must zhop in less efficiently operated
and more expensive storea. Also, thelr low educatlonal level
often prevents them from teing able to compare price and
quallity.

Safet d ges . There iz Little security when the

income fluctuntes near the poverty level.




Sociasl needg. This dilemma porvaden
There in an foeling of beling outenst becaunce th oopr may feel
soclety i rejecting them be 1o they cannot provide for the
rudimentary needo of food and pnfety nnd security. Allendorf
sees this as the bat root of chronlec Inveluntary poverty.
Continual pocietnl nttacks on the poor have worn down defonne
mechanlsms that would ensble them to uphold thelr melf-
enteor

A general comparlson of the characteristica of the
disadvantaged and the advantaged stratas of scclety was made
by Zurcher (1972). Characteristics of the disadvantaged are:

personal Identity, character and world view are weak,

disorganized, nnd restricted; on the level of the
individual, major characteristicn are strong feoclinge
of marginality, of helplessnesa, of dependency, and of
inferiority . . . weak eogo structure, confusion of

soexunl ldentifieation; lack of impulse control . , .

little ability to defer gratification and to plan for

the future . . . resignation and fatallsm . . . bellet

in male pathology . . . very little sense of history

(p. 19-20).

The oboerved characteristics possessed by the advaniaged

Personal identity, character, and world view are strong,
organized, and unrestricted, On the level of the
individual, major characteristics are strong feelings of

belonging, of powerfulnesa, of indopendence, and of




strong ego
itiflewtion, and
They have conaiderable ability
cation and to plan for the futuve, and
wetiviem and control over
antaged Indieate a belief in equelity of the
exen, and to have an Intolerunce for psychologlcal
wthoelogy. They are cosmopolitan in orientation, and
a keen senae of history (9. 19-20).
ially, poor people seek and value the o things
They are exposed to the same Amerlcan
i wanta. They seek tu improve themszels through
more education, better housing, more material
mforts, All too often, they fail in achieving their
goale (Brown and Richardson, 1973).
Materially, the lower class is not satisfled with poor
houning or living conditionn., Sometimes materialistic value:
wi over real human needs. Parents may stint on

children's clot : to save money for a car (Irelan, 1966).

They try to fulfill their desires by purcashing costly

furable goods to symboliie progress toward the “Amerlcan
dream” (Brown, 1973, p. 10).

Bany of our poor nelghbora tend to be
(Paulsen, 1970, p. 5). Their clothes, their ears, their
faces do not always betray their economlc plight., Yet the
poor are everywhere among us, in every school, every church,

and every neighboerhood. They may be known only to the




ry the pas s the grocer, the welfare worker, and the
loan ol .
At what income level iz a person considered to be poor?
In 1974 the Bureau of Censuz set $508) for a non-farm family

of four. A Gallup Poll taken in 1976 indicated that the

public estimates o family of four who live ln a community of

2500-49,999 population needs $152 each week to get along.
Thio an average of $608 per menth or $7904 per year
(Courler-Journal, February 29, 1976).

Tne 1976 Community Services Administration Poverty
Guidelines for all otates except Alaska and Hawail are ghown
in Table 2,

Table 2

Community Services Administratlion Poverty Guldelines

Income

Famile Uize Non-farm family Farm family

$2590 $2200
$3410 $2900
$5230 $3600
$5050 $4300
85870 $5000
56690 $5700
Ag Income becomes avallable, a standard of living is
gradually developed. Felt needs are satisfled on the basis

of income. The consumer desires, first of all, a satisfactory




quan
increaning variety lo depired followed by quallty progrecu~
ively hglher than was previously accepted (Patson, 1971).

Brown and Riehardson (1973) gave the following conoump-
tive patterns of lew-Income consurerar (a) Atyplenl act-
ivities attributed to generally lie i chopping pe and
lack of education., (b) Preference for independent neighbor-
hood ctores and peddlers because of the avallability of
credit and the personalized environment--feels “at home".
(e) Paying more for products because of belng poor. (d)
Critical attitude in the cholce of consumer goods limited due
to low education level.

Childers (1968) gave a composite view In describing the
disadvantaged adult as a consumer: (a) He g!/es less atten-
tion to product quality than does the average adult. (b) He
hao great gaps in what he known when compared to the general
popuidation) thua, he appe to be gullible, (c) The dia-
advantaged adult does not typically rank consumer information
high on a list of priorities. (d) Ho lacke understanding of
soze basic consumer conceptsy he does not understand the
gaze of comparison shopping and unit prieing. (e) He cannot
interpret the information en product labels.

Why do the poor pay more for goods and ¢ vicez than do

other congumern? Brown and Richardson (197)) noted several

reasons: (a) Thoy cannot afford to be thrifty and take ud-

vantage of large, economy cizes, (b) They must buy when they

have the money, (c¢) They have limited mobility, (d) They must




jocume il t hanta d tely charge
or inferior merchandles ¥ becaune of

jeation, skill, and b 1 = in low-income
neighborhoods, the poor are apt to pay - gomparable
erchandige than people in middle-i,jcome areas (Feterczom,
1965).

rrosident lyndon B. Johrson's Committee on Consumer

Interes found that the poor pay more becaunol (n) There ia
a lack of mupermarkets, chain outlets, bargaln stores in low-
income nelghborhoods. (b) Many people in these areas have
1ittle cash during the week and, therefore, trade at credit

stores which charge for the service. {e) They often buy in

gmall uneconomical gquantities. (d) They 1lack shopplng akill

to compare quality. (e] They often lack cash for better
handises thus, items wear out

paid for. (f) They 2o not underat i1 eredit and are not eli-

gible for bank s or installment contracts with lower

inter rates. -} They are more susceptable to fraud and

jeceptive practices. (k) They <o not feel at ease in large,

g=income atores and prefer to shop in familiar surround-

Consurer practices ef the poor have been labeled as
jrrational on the basis of traditional rules fer good con-
wumership (Richards 1971). The traditional rules and the

desree to whichk the poor follow the rules are glven in the




Rule 1.
luxurien. For the most part, low-income con
necessitles first. The poor spend n greater percentage of
their income on bacie neoedn than do others. One woak opot
is over-spending on durable goods.

Bule 2. Buy the best quallty of goods for the loweat
price. Avallable evidence indicates that the poor are not
deliberate in their chopping. They are less apt to carry out
these practices.

Buleg 3. Budget amall Incomes carefully and plan pur-
chases in advance. The poor do not score very well, with
their debts often exceeding their mgsets.

Bule L., Try to get what s needed without spending
money or by spending only for raw materinle. Due to lack of
regsources, poor families do not use thls means,

£ 3. Take advantage of certain benefits available to
persona with limited Incomes. The poor do not fully use these
resources for easing their income (Richardas, 1971).

The quality of tamily life is partly determined by the
mother's skill in creating a home which provides nurture for
all family members. If the mother lacks skills in managing
the family's human and non-human resources along with a
limited income, che and her whole family are handicapped
(Barton and Gilchrict, 1970).

When low-income people buy clothing, they reflect many

of the characteristics already mentioned, Hurry (1974) rtates




that the poor freguently waaste t} 2 s by buying
cheap, shoddy clothing which weurs badly, rupplies little
warmth, and is skimped on quantity.

Income influences selection of the types of atores where
children'n clothing is purchased. Brand names are used as a
ba=zis for purchaplng more often by concumers with higher
lnoomen. Hlgher Income consumers tend to examine the con-
struction more often and to have a dsughter try on each dress
for becomingness. Mothers in lower income bracketa more often
select daughter's clothes without the help of the daughter.
Although these habito vary with income, some of the differ-
ences may ba due to the mother's education which, in turn, is
l1ikely to be related to income (Ryan, 1966).

Eeview of related studles Eﬂﬂﬂﬂmiﬁﬂ' clothing purchase and use

During the last fifteen yearc, considerable emphacis has
been placed on low-socloeconomic level families in all areas
of family 1ife. In 1964 President Lyndon B. Johroon declared
War on Foverty, thereby increasing the nation’sz awaraness of
the poor. GSeveral octudies have been conducted concerning
clothing for low-zocioceconomic level families.

Certnin eriteria are used by connumers whey they are
selecting slothing for purchase. Patson (1971) found that
families living in a low-income housing project in a mid-
westem city mentioned dura®ility, wash-and wear properties,

and spesific textile fibera. Leso uften mentioned were

bonded fabrics, permanent press, size, length, roominess,




rla used by
and middle ela women. In her study lower class

women consldered "pleasing to others” a sal!int eriterion in
choosing “best” dress and & girl's school outf signiri-
cantly =more often than did the middle elaras, It wasm sug-
€eated that this difference may reflect greater feelings of
insecurity on the part of lower class wome i==the desire to
win approval by chooaing clothing that pleases others. dJen-
kins (1973) also found a significant difference in the sal-
ien of "ribert content"as a criterfon in choos ng boys' and
girla’ school outfits. In both instances the lower class
considered “fiber content” salient almost twice as often as

cla

of elething ncquislitions has been studied by

archers. Low income families in Knoxville, T

ke, 1967) indicated that few utilize sales of

5 88 & gource of clothing for their children.

They generally purchased at discount gtores low-quality, low-

priced garments which had to be replaced often., Much clothing
w obtalned through garments handed down. Purchasing wag
done when money waa available for an urgently needed ltem
rather than from a purchasing plan.

Low-income homemakers in Columbus, Chio (Windeler and
Jenkins, 1972) indieated they preferred to shop in blg de-

Pariment storec as opposed to ne rhood stores. About 50%




' bought cecond-hand *lothings nbout 204

on crcdit frosn a door-to-door sales-

Department satopen were the =maln source of clothing ac-
quisition for two Eroups of low-income motheras of children aix
to eleven yeara old in a aldwestern clity (Fatson, 1971),

Those In the higher income ETOUp purchased subatantial amounts
of clothing at gpeclalty stores and mail-order housa and
uUzed n groater veriety of nethods for purchaces than did the
lower income £roup. More mothera in the low income Eroup
reported shopping at chain and discount houses and aought
washability in the garments they purchased,

Low-income families in Eastern Kentucky were studied by
Johnsen, et al, (1964) 1o determine the characteristics of

the families and to provide a basis ror Planning and devel-

oping programs. Less than 50% of the respondenta (43,.8%)

reported that their familles purchaged any clothing new from
stores. Relatives provided some clothing to A5.2% and 33.0%
made come of thelr clothing. However, when agked where they
ebtained mest of their clothing, the following responses were
elveny (a) rrom Store--used, 34,0%, (b) from store--now,
27.4%, (e) gifts from relatives, 13.3%, (d) glfts from other
thon relativea, 10.8%, (e) =ade by eelf or relativen, 0.9%,
(f) no information, 13.6%.

In the same atudy data wasg obtained on adequacy of
elothing. In the families of the respondenta, 12.1% of the

scheol children did not own two changes of school clothes,




Off nll Individuale ever nge two, 39.4% dld not have o rood
palr of sghoest U6,.E%, a warmer winter coat or Jacket. Most
peraonn sixteen yenrs old and older had two changes of work
or everyday clothes, yet 12.3% of the men did not have cuch
clothing. Having no good "Sundny clothes” wore B3.1% of the
men and 49,.5% of the women. Of the children under age two,
26,5% did not have a dozen diapers.

A relatlonship was found between the number of children
in the household and the adequacy of clothing. Those families
with fewer children were lesa deprived than thoze with a
large nusber of children (Johnoon, ot nl., 1964),

Patson (1971) found that 635 of the mothers who responded
reported they did not have adequate or appropriate clothing
for their children. Not attendlng school, church, or par-
ticipating in school or community mctivities because of n
lack of appropriate nlothing was also noted. Additlonal school
clothes, socks, hose, underwear, and shoea wore necded by 2585
or more of thechlldren in the lower lncome group. To a
lecser extent, they needed sleepwear, dr clothea, protective
apparel, warm clothing, and better clothing.

Low-income consumers in Columbus, Ohio (Windeler and

Jenkina, 1972) expressed tuclr shopping habits. The me jority

indicated theyr (a) liked to chop around to get & pood

buy, (b) thought it was smart to chooze things that have
several uges, (¢) liked to have things thnt last a long time,
(4) liked to learn about anything that would “elp them to be

bettar shoppers, and (e) liked to shop for bargains




zome uges and othor:
1ilked to find out why one ltem costs
another, (¢} liked to have all the facto before making
declolon. The w n in the study said they would 1
£0 on a "learning" shoppi trip.

Johnson, et al,
you get if you had a little more money? . Clo hing wagz
mentioned by 82.1% of the men and by 69.1% of the women.

When offered a hypothetical +2000, zlothing was mentioned
second to buying a house and land.

Lack ¢f knowledge of clothing and textiles often limits
the consumer when selecting elothing for children., Smoake
(1967) found that recpondents lacked knowledge in fabric
types, labelirg information, quallity characteristics, and
care.

The respondents i ated a deaire to have mére infor-
=ation in order that they could make effective use of clothing
resources. They indicated a need for information on re-ritting
and remaking handed down garmente.

Windeler and Jenkins (1972) asked respondents to glve
thelr specific needs and interests in the area of clathing and
textiles. The resporses to questions indicated the Jlomemake
were “very interested” in the topics of clothing selection for

figure types, clothing eonstruction, clothing repalrs, consumer

rightw and responsibilities, and clothing fit--ranked in the

order listed.




juent-
g frequently at the
intereated” level., Most frequently selected subjects
at the "not intereated” level were clething construction
followed by laundering and conosumer rights and responsiblli-
ties.

Congurmer ¢ ation in the aren of clothineg nnd textilen

Irelan (1966) hac stated thats

the standard of living for low-income families can be

rajged 22% . . . merely by educating them in better

buying habits. Consumer education can help people

better understand avallable cholees, balance prefer-

ences agninat pride and utility, match quality against

realistic expenditures (p. 76).

Because of thelr lack of fermal and Information education,
low-income ¢~ =sumers are less dellberate in shopplng, more
narrow in thelr chopping scope, and sften uninformed about
the products they use. Thoge with little education depend
on relatives (not nll other people, however) as a source of
Information (Irelan, 196€).

Formal educatien may be the key characteristic of the
informed consumer. The educated consumer has a more critical
attitude and relies 1 on reference groups in thecholice of

consumer goods than does the less educated consumer.

Childers (1968) in his bock The Information Foor in Amer-

ica, stated characteristics shared by disadvantaged people

that affect their information universe.




y characterlaticp constitute ba to their felt

need for Information, thelr search for 1t, thelr accept-

ance of it, or thelr uce o1 it. vantaged groups
are typleally dlsadvantaged by the level of proc
sklllp at thelr command. Reading ability ic very
low . . . Communicenzlon okilla, such ne those inveolved
in . . . budgeting are not conventional knowledge for
them ap they are for the mainstream of soclety (p. 32).
Locked in their own subeculture, the disadvantaged often
do not have access to the flow of the popular information that
exists in society =t large. Much of their information uni-
verse is misinformation wuch = myths: rumor, and folklore.
The informatlon contacts they have with the rest of society
are often onn-way Information flows from the mass medin.
Presldent Lyndon B, Johnson gave this assignment to his
Committee on Consumer Interesta:
To devalope as promptly as possible effective ways and
means of reaching rore homes and more families--
particularly low-income families--with information to
help them get the nost for thelr money (Feterson, 1965)
p. 141),

According to Esther Paterson (19£5) *he poor cannet

afford to make mlstakes as consumers. An unwise or shoddy

purchase that only Inconvenlences other consumers may menn
real physical suffering, denlal, or financisl disaster to the
poor,

In order to be able to help dlsadventaged consumers,
educators must understand not enly the characterinotics and




avallable information.

Irelan (1966) gtated that low-income families do want
better materlal lives for thelr children, They are also con-
cerned for their children's peychological health and develop-
ment. However, they lack both the imowledge and the oppor=
tunity to implement their concern.

“hus, any attempt to help these parenta must be planied

lack of understanding or consewma between
5 and wives. From what we know, women appear to
have a greater Interest in family 1ife than do their
husbands. They are probably better targets for educa-
tion programs and feor any attempt to bring the lower
perimgter. Thelir own present
needa would be merw bv efforts to help them help their
children. Intervention pPrograme must be planned so as
to allow for e emotlional and communicative ieolation
within #+ (Irelan, 1946, p. 25-26).
Aseoxy P to Childers (1968) unlesz a Person feels o
need he will probably not motivated to act in his own

bohalf. Objectl reality and vurfous yredisposing factors

and perceptions interact to determine an individual's por-

ceived need. When uszesalng a person's need, one has to
assume that what the individual 2ays or what he does are

expressions of hin need and not the expresclons of other fore




' to conforr or to please an interviewer.
three major way t people say,
at pecple are,

According to Niederfrank (1969) many of the poor people
1o not want to be helped, especially by outsiders, as help
meana change and change bresda ingsecurity, egpeclally ocutside
thelr own environzent. To the middle class, education lo a
road to better things, but to many poverty ricken families,
1t 12 an cbestacle course to be surmounted.,

Both paychelogy and pilot project experlences have led
to the concluslion that pecple disadvantaged by poverty and
alientation will respond best to concrete problems of interest,
They are not accustomed to abstract family goals or ngency
Program concepts.

According to Saller and Crumley (1975), professionals
who work with low-income families sometimes react an if all
poar familleo egkar e same outleok and the same character-
istice. The professionals may need to reassess thelr commu-
nicationa approach to see if they are using “poverty stero-
types.” Many may not apprecinte the sharp differences among
the poor In attitudes, opinions, and values. Home economista
should prepare consumer education materials with a variety of

approaches because the poor will respond in different ways,

Beavers (1965) pointed out that family goals and values

are important factors in the odjustments families need to
make. This often is a challenge te educators because low-

income familles may be quite different from middle- and upper-




millen,

Thy came prineiples or learning can Frobably be applied
in ul&‘.’clopj:,‘ affective educational Programa fop lower
socioeconomic Broups as thuge used for middle-clasg soclety,
However, the Programs for the lower clagp Eay be quite
different from those developed for the midele clasg elientele,

2y Snarr (1969)
had listed three rie Influences on consumer behavior;
(a) Zconomle--the avallability or maney or credit, (b) Pay-
chelogical -=tha subjective preferences, attitudes, ang
motivationg that are lnvol‘.red. (e} Eccialu.:jnnl--the patterns
of behavior which are g reflection of er:virorr:ent, family,
Customs, and moralas, The three influencen may be blanded
dl!’t‘ereml; for each individual, The consumer educator shoulg
be aware that the Individual's consumer role and hig motiva-
tlone gtem fronm a variety of concerns and interests, If a
consumer becomes better informed, he will be bBetter able to
determine hig Persenal prioritles and to recognize the
rationale for thay priority,

According to the American Home Economies Asszociation
(1965), “Home economizo, because of it self-imporod respons
bility to Create more effective family 1iving, has & unique

obligation to lend ita Particular talantg and approaches te

assist In the War on Fovarty~ (p. 7). Home economiste have

an active role to play in consumer affajrg (Harries, 1971},
The home economists mugt take the lcar!ur:lhip in ectablishing

consumer education Programe to analyze and coordinate conaumer




rehlng conoum
3y and protecti
consumer rights.

The Cooperative Extenszion Service (Coleman, 1965; in
Alabama conducted a five-yea= pilot project involving young
homemakers in low-income rural areas in Alabama.
the findings of the study implications for developl
testing methods for reaching youg homemakers in low-income
rural areas were developed., Results were as follows:

1. 'There are y gradatlons of deprivation. Some
families or Individuals are handlicapped because of the lack
of vocational tralning; some by little or no formal educatlion;
gome because of few economic resourc some by lack of
motivation; some because of poor health. Some families are
hard-to-reach because of ene or a combination of these
rensong, and methoeds of reaching and teachlng have to be
adapted accordingly. In many ances the very "personal-

method of :~to-one teaching of very elementary sub-

essentiai.

2. Therv iz evidence that the informal group method--
"get together"--is an effectlve method of reaching yourg
homemakers, som ¢ beglinning.

3+ The poorly educated, low-income white homomakers are
the most lsolated and the most difficult to invelve in an

educational program.

Idea boxes and easy-to-read publications are halpful,




Low-income homemakern should be Invelved.

6. Agencie group: and delected Individuale should
be involved.

7. Extension home economics programa can help zolve the
problems of young mili with limited income and educationg
however, this cannot be accomplished with traditional litera-
ture and teaching methods.

8. Personali:z and informal learning experiences that
are not highly structured, that utilize the resources of the
family, and that are based on the homemaker's interests are

essential if youns homemakres, who are geographically isolted

and who are soelally, economically, and educatlonally

deprived, are to raise their levels of living.

9. Even though community cervices are avallable, the
procesa of getting a homeraker Interested and concerned and
gettire her to utilize services lo long and slow. Much
personalized encouragement ig reeded.

In Hartford, Connocticut (Gassette, 1965) homemaker-
teachers were used to ngsist low-income families. The goals
established were:

1. Teo inspire confldence, a feeling of trust and hope,
well-being, and personal worth.

2+ To help mothers encourage improved family relation-
ghips by considering that everyone has needs, some like and
some unlike her own.

3« To help mothers enjoy their children and to learn to

keep them under rensonable control.




4. To encourage planni
renched wlth satisfactlon !n » chort time

5« To Inatill a joy in evaluating, taklng otoek of what
hao been attalned, and projecting whaot will be the next step.

€. To find apportunities to glve praise for even amnll
nccompl Lohments .

7. To help separate the “munts” and th “wantz2" and to
plan so that both are reallized.

In keeping with the moals cof the study, clething ie
serutinized and evaluated for pocalble renovation and repalr.
If new items are indicated, conoumer education is taught by
actual shopping trips with the mother and older children,
They are taught to select ltems of quality, sultability, and
appearance according to the amount of availavle money.

According to Pauleen, Saupe, Daft, and Nelson {1970) the
abilities of people to functlen In soclety--to work, to be
geclal Leaders, to ralse familien, etc.--affect their level

of living. Understanding can be glven, skilla can be taught,

and attltudes can change, but investment of time and money

and aotivity of the right kind o required. Many poor people
do not have the skills and rescurces to provide for them-
selves. Therefore, they cannot take the time and expense to
improve themoelves,
Paulsen et al. (1970) in Qup I ig pory stateds
Human development ig n continuous, complex proceso
seldom limited by genetic potentlal. Publle progr

to upgrade vocatlional or work skills have expanded and
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The sample wan drawn from residents of Muhlenberg County,
tucky. A deseription of the county and its population is
glven in Appendix A. The poverty lavel given by the United
itates Bureau of Statlstles for 1974 wes 55038 for a non-farm
family of four and 12% of the total population were in this
situation (Morsy Income, 1975). In Muhlenberg County 28% of
the houpeholdas had $5000 or less after taxcs (The Leader News,
1976). Thus, the llkelihoodof living in poverty in Muhlenberg
County iz more than itwice as great as for the total United
States.
Since the focus of the study was upon the problems of
low= and middle-socloeconomle statua farilies in clothing
their elementary schoecl-age children, the satple was limited
to mothers of children Iin that age bracket. NMothers of Head
art children and rezidents of public housing projects and
one nelghborhoods were interviewed as part of the
sample.

Since the respondenta from these sources were primarily

lower-socioeconomic status families, a portion of the sample

was drawn from Extenclion Homemaker Club membership roles and
other residentlal areas of the county. The latter group
reprecented the middle-socloeconomic status.

All respondents were acked to complete an information

sheet and queationanire. From the total sample a sub-sample




ropondents were i

To obtaln demographle Infermation, a questionnaire wan
developed by the researcher (nee Appendix B). It was developed
to provide the Information necessary to determine if the
respondent met the criteria for the Btucy and to compute the
socioeconomic status of the family,

A pecond instrument was developed to datermine attitudes

toward and selection and use practlces of consumers in the area

of clothing and textiles (see Appendix €). This questionnaire,

employing a S-point Likert scale with nine sub-gseales, was
adapted from an instrument used by Carpenter (1963). With her
permisnion, the statements were .hanged from third person to
first person. Many were changed to read as activity state-
monts rather than opinlon statements. In some instances the
wording wam simplified to allow for low reading levels, Five
of the original 14 nenles were oliminated since they were not
relevant to the study.

Since the orlglnal inotrument wae anltered and the sample
had different characteristics from that used by Carpenter
(1963), a pretest was conducted uring a sample of 29 women
from Christian County, Kentucky. Reliability coefficients for
the scales ranged from .29 to .76. The coefficlents, as well
as the means and standard deviations, were used teo ass g8 the
reliability and discriminatory power of the instrument. State-

ments that did net have a mean near 3.0 and a standard devia-




been partially
were almed at improv
low coefficie
An Interview achedule was developed to determine connumer
knowledge and okills in the area of textiles and clothing,
Problems associated with clothing and textiles and consumer
information needs were algo measured by this instrument (see
Appendix D). The interview schedule wag adapted from the one
schedule wacdeveloped to permit
record the responses of the
in a hypothetical buying situation where she rust
make declslons based on her kmowledge and skille as a consumer,
The interviewer presented actual garments-~two palrs of
boys' jJeans and two girls' smocks. One goed and one poor
quality garment of each type: determined by three professional
home economists, were selected for use in the interview. The
respondent was aszked to examine the garments and to choose one
d one smock as the one she would buy. She was
zive specific reasonz for her choices.
the exception of open-end questions concerning the
Tespondent's need for consuner educatlion end her cholce of

garments, the questions In the interview schedule were written

In a form that reaponses could be recorded on a computer cheet

by the Interviewer.

The responses to ntaterments ‘ured on 5-point Likert




on computer sheets by the respondents.
¥ Terponaes to the guestions on the demographlic
t were recorded by the researcher.
1 tion
The research deslgn consisted of a questionnaire survey
and peracnal interview and permitted the earcher to collect
data for testing each of the hypotheses, The three different
parts of the research instrument served to give a comprehen=
sive evnluation of the respondents' knowledge and skills in

the area of clothing and textiles.

Group sessiens and individual home vizits were the set-

tings for data collection, The researcher contacted the

sources listed earller to schedule times to mest with the group
or individuals. When the actual meeting took place the
researcher or trained nspiotant briefly explained the directions
for completing the different parts of the instrument., An
introductory letier wae reand and given to the potential
respondent explaining the purpose of the reseerch, asking for
her cooperation, and inouring confidentiality (see Appendix E),

The respondent’s name, address, telephone nusber, and
directions to hor home were recorded in case she wag selected
to be interviewed for the garment evaluation.

Data for determining socloeconomic ctatus of the respon-
dent was obtalned from the demegraphic information sheets.
Group and martinl status of the reopondent was obtalned using
questions 5 and 6, Information concerning the education and

occupation of both husband wife was ebtalned using questions




7 through 12, The oocloeconomle status was de rned using
Hollinshead's Two Factor Ipndex of Soginl Popitlon (1957).

hocording to Mollinshead (1957), occupation and edu-

cation are the two most importent factors utilized to doter-

mine soclal pomition. The author further statess
Occupation is presumed to reflect the skill and power
individunls possess as they perform the many main-
tonance functions in the soclety. Education le bellieved
to reflect not only knowledge, but also cultural tastes.
The proper combination of these factors by the use of
statistieal techniques enable a researcher to deter-
mine within approximate limits the social position an
individunl occuples in the status structure of our
society (p. 2).

To dotermine the sociaml pomition the researcher must

knowr (a) the preciue occupational role, and (b) the amount

of formal education. The two factersz are scaled according to
& syotem of scores. Occupation and education are then
weighted by factors determined by multiple correlation tech-
niques. The score ranges from a low of 11 to a high of 77.
Hollinshead gave the recearcher the freedom to break the
continuum Into a hierarchy of score groups. The groups were
divided ap shown in Table 3.
Table 3
Secloeconomic Status Determination
Socinl classy Ra omput georeg
1-Middle 11-Lo

2-Lower Lha77




know the zoclo

which le usually determined by the status of
the parents. Rather t! omputing the socloeconomic status
for the head of the household L} a computation using the
higher otatus of the one parent was used. The soelal poani-
tion was computed uelng the husband's occupation if his scale
noore wan less than the wife's ale score or by usling the
wife's occupation if it was less than the husband's occupa-
tion. The lesser scale score for sducation wap used in the
computation.

The approximate totnl income of the family was obtalned
from questlon 13. At the time the instrument was developed,
the researcher thought it might be necensary te use the income
whendeternining the socioeconomic status of the family., It
wap not used for this purpose but was kept in the question-
nalre for possible future study. The question on the total
number of persons living in the hounehold (question 17) was
retained since 1t could be used aleng with income in futupre
study to ascertain poverty levels. Question 14-16 were in-

ded to determine whether the reapondent met the criterion
of having children in elementary school,

Consumer attitudes and buyling practices in the area of
textiles and clotuing were used to tesmt the hypothesls

Consumer buying attltudes and practices sf low- and

niddle-socioeconomic status familieswill differ elpnifi-

cantly on the following scaleas (1) planned buying,

(2} serviceability, (3) conformity, (&) labeling,




versatility,
\ppropri
collected durlng the sepslon were used to
test hypotheals oneq

1. Low-szocloeconomic ntatus mothers are less knowled

able and skillfull in selection, acquisition, and care

of clothing on the basls of1 (n) fiber content, (b)

fabric constructien, (e¢) garment construction, (d4) label-

ing, (e) care procedurea, (r) price comparlvons, (g)

gewing skills and resources, (h) coler selection.

The respondents were presented n hypothetical buying sit-
uation where they were asked to examine four garments--two
palrs of boys® jJeans and two girls' smocks. Each pet of
garments had one item of good quality and one item of poor
qunlity based on the eriteria llsted in hypothesis one.

The items used were selected on the baeis of it used
by other researchers (Smoake, 1967 Jenkins, 1573), observatlon
of children's dally school clothing, consultation with ele-
mentary school teachers, and local avallability of items.
¥erchandlse from ten otorez in Muhlenberg County were examlned
vefore the final decinion was made concerning the specific
items to be used, The Jeano and smock tops were selected
becauze beth have widespread acceptance as itemp suitable for

school wear. The garments were examined and evaluated by the

resporidents for (1) overall acceptance and (2) acceptance in

terms of apecific eriteria. Zee Appendix F for photographs.




were chosen from the local

market to represent dlotinectly different quality but similar
appearance. One pair wac labeled “P-) e Western Jeana,
made in USA, 50% polyestor/50% cotton, The gark blue jeana
were obtained from a local department store for $3.00 plus
tax. A brushed surface gave them a soft pre-wnshed lock and
feel. Construction features such as narrow overcast ssams
rather than flat-felled ceams were of poor quality. The
pockets were reinforced with bar tacks rather than rivets.
There were no double kneesy back pocketn were stitched only
around the outside edges. Long, uneven stitches were used
and locse threads were present. The permanent care label was
sewn inslde the Jeans near the front fly opening.

The other pair of jeans wae labeled "P-N-H* Super Tri-

Blend Jeans. These flare leg jeans were made in the United

States of 50% polyester, 35% cotton, nnd 15% nylon, fCon-

struction features included pocket rivets, flat-felled seams

on ir = and outer leg seams, and double knees in sizes B8,

10, and 12. The back pockets wers double-stitched and the fly
and back pockete were bar-tacked. This palr of Jeans was navy
blue with topatitching In contrasting thread, The Jeans sold
for $4,00 plus tax. Although fabric welght was not given on
the label, the fabric In the jeans appeared to be heavy znd
stiff. Because the soft, pre-washed look and feel was fashlor-
nble, the reviewlng committee wanz of the opinion that fabrie
hand could be n confounding variable., This pair of jeans was,

therefore, eliminated from the study.




Pre-washed Denim Wer?
cotton, Unlon made, and guaranteed by the

tax in a

on both the
dovble=-ntite ¢ pockets, and
ba ~washing
he smocks was labeled toneswear™ Easy
Care Pesmanent Preses, The body was made of off-white loosely
woven gauze-like fabric of 50% polyester/50% cotton. The
ntrasting yoke, collar, sleeve bands, tle, and belt loops
weTe de of multlcolered 100% cotton. The sleeve and zide
jeams were narrow and beginning to ravel due to the looze weave
and the 'em wae narrow. The permanent care label and flber
content label were attached at the neckl
for $6.29 plus tax at a local discou
The smock of better quality we nade of a very closzely
504 polyester/50% cotton blend. Special features in-
cluded an attached belt and a mock multicolorsd patchwork
features included a wide hem, elastic at the
acrcse the bodlee, and puffed, set-in sleeves,
fiber content, care instructions, and the

International g ronent Workers Unlon seal. The sinock

sold for $5.29 pluc tax at a local department store.




there were signif-

leant differences between the -geeloecononle
families the knowledge o ills needed to make

Intelligent decislo: in the market place. One-way analysois

of variance provided this Informaticn.

The reliability of each scale was determined by relia-

bility coefficlents. Frequences and percentages provided the

researcher with n breakdown of the respondents® demographie

characteristios.




Eregentatio

The data for the study were obtalned from 103 mothers of
elementary school-nge chlldren. Additlional information was
obtained from a sub-pample of the respondents during persoral
Interviews. Findings from the analysis of data are presented
under the following headings: (1) description of respondents,
(2) differences and similaritles between the soclial classes in
buying attitudes and practices, (3) differences an2 similar-
ities between the oocinl clasoes when given a hypothetical
buying situation.

tion rgapondent

The sample was made up of 103 residents of Muhlenberg

County, Kentucky who had children in elementary school. Demo-

graphic characteristics of the respondents are given in

Appendix H. The socinl class of the respondent's family

was computed using the soclal position of the single parent

or the higher socinl position of the two-parent families. The
respondents were classified into social clacses on the basis
of occupationnl and educationanl rankings according to Hellings-
head's Two Factor I of 5 P 19 . For
analysis the respondents were divided into two clasmen--

middle (social position score 11-40) and lower (soclal

position score W4i-73) poclocconomic status.

ences and g larjtieg between the gocial clasges

attitudeg an actice




Nine scales lncluding
the quectionnalre. Seale scores 1 h&n ftem
soores were used In thanalysls as the resvarcher wis inter-
ested in the reaponse to the total scale score rather than

each item, The nine scales used to measure buying attitudes

and practices were: (a) planned buying, (b) serviceability,

(e) conformity, (d) labeling, (o) faulty merchandise, (f) care,
(g) versatility, (h) appropriatens (1) comfort. Rellabili-
ty coefficlents were computed for each scals. Coefficlents
for each scale are given in Table &.
Table &
Rellability Ce.fficients for Nine Scales

Measuring Buyling Attitudes and Practicen

Reliability Coeffizients
Scale Name Number of Itema Alpha

Flanned Buyling
Serviceability
Conformity
Labeling
Faulty Merchandise 3 0.E0068
Care 0.76667
Verasatility 3 0.74691
Appropriateness 0.54101
Comfort 11
Downle and Heath (1965) stated that no test has a single,

characteristic reliabllity coefficlent. Well-made standard-




1zed tests generally have a rellablllit) pfficlent of .90 or
above, However, teohniques *h a8 ] 25 often fall
below .90 and mre found to be very useful, Rellabllity lo
looked upon ac n relative ti . The coefficeints were im-
proved by the changes in ltems made after protesting. Only the
coefficient for conformity fell below .50 and the majority were
above .70, Cesffielents within thia range are generally con-
sidered acceptable for the type scale used (Downle and Heath,
1965).

One-way mnalysis of variance was run to determine if
there was o significant difference between groups in terms of
clothing buying attitudes and practices ag measured hy scores
on the nine scales., The F ratio was computed to apsess sig-
nificant differences between Group l--middle class--and Group
2--lower class-when respondning to the items on the question-
naire. The F ratlo for each of the scales is glven in Table 5

Table 5

pDifferences between Social Classes on Scale Sgores™

Scale F ratios

Planned buying 17.077%%
Serviceablility 0.807
Confermity 0.368
Labeling 5.395*%
Faulty Merchandiae 1,280
Care 1.9L8
Versatillity 3.686
Appropriatencss 5,873
Comfort 2.843

Asample size =103 (Group l=5U; Group 2=53)




To determine how each group responded in terms of
senle, the means were computed. For each scnle the mean of
Group 1 was lower than the mean of Sroup 2 indlcating n more
knowledgeable and diseriminating nttitude of the middle clase,
The means for each scale are given in Table €,
Table &
Means of Scores on Clothing Buying Attitudes and Practices

for Middle and Lower Socinl Clnomes®

Scale Group 1 Group 2

Planned buying (11 items) 28.080 23.3773
Serviceability (9 items) 21,7600 22.6038
Conformity (8 itemsz) 23,LB00 23,9245
Labeling (11 items) 26,4600 29,6226
Faulty Merchandise (13 ltems) 28.7000 30.2641
Care (13 items) 27.6200 29.3773
Verasatility (9 items) 17,5600 19,2830
Appropriatenens (7 ltema) 15,5800 17.3396
Comfort (11 ftems) 22,2000 23.7358

“Sample olze=103 (Group 1=50; Group 2=53)

¥
Jﬁased on totals of responses to itemc on each scale with

1=otrongly agree and Sestrongly disugree. Nogative ltems were
reverse scored.

Blanned buying. Traditlonnl rules for pood conoumerchip dic-
tate that small Incomessheuld be budgeted carefully and pur-
chases should be planned in advance. The poor do not score

very well in relation to budgeting carefully and planning pur-




aroups on the planned

(B*.01) with the middle class exhiblting more planned buying

than the lower class. The low educatlional ‘wvel and lach of
2kille in managing resources contribute to the lnability or
motivation to plan elothing purchases.

The majority of hoth Eroups agreed that their clothine
£0en tugether better when they plarn purchazes, that they can
be more creative when planning clothing purchage, ard that they
waote less money when planning before buylng. Sixty-five per-
cent of the total ple agreed that they do need to plan be-
fore buyirz. Less than half of the respondents indicated that
they make a shopping list, ask for information on how to buy
clothing, and keep a 1iat of the eclothing they have.

Laveling. Childers (1968) stated that the disadvantaged
adult cannot interpret information en product labelrs. The low
education level prohiblits the use of labels as a tool for
making ilscriminating cholces. The difference between the two
Eroups on the labeling scale was oignificant (P».05). The
middle class Indicated a greater knowledge and ugse of labels
az & tool for choesing and caring for garsents an shown by the
means in Table ©

The majority of the two groupes indicated they follow care
instructions on the label, they read clothing labels before
buying garments, and they hesitate to buy garments that do not

have a permanent care label, However, only about one third




ald that they the store if label:

About though it little can be done

Differences between the two Eroups were
slgnificant on the appropriatenecs scale (P».05). Limited
financial resources and limited shopplng scope often prevent
dlsadvantaged families from beling appropriately dressed.
Fatson (1971) found that low-income familles dld .ot have
apprepriate clothing for children Public activitles such as
church, school, and other community activitles were often
avolded because of m lack of appropriate clothing (Patson,
1971},

Yersatility. The versatllity scale approached signifi-

cance. The mean of Group 1 indicated a difference in the way

the two groupr responded. Perhaps the difference was no

greater because the lower income families are forced, due to
llzlted flnanclal resources, to buy nlothing they can wear
many places and for many occasionz. The difference may have
been due to the fact that chopping scope ls limited for the
low=-income consumer and she may have little cholce about the
eclothing she buys. Lack of resources may also prevent her
from buying accessories to coordinate with elothing already
owned. Whether the lower class consumer has the knowledge and
skill to use accessories to dresz a garment “up” or "down" in
order to achleve wardrobe versatility is ques:lionable.

From the total sample, the majority--80% or more--ngreed:

(a) They consider versatility when buying clothing, (b) They




cave money by buylns versntile clothing, (ec) They connlder
colors already In the wardrobe before buyling, (4) They feel
well=dressed when wearing versatile clothing. Only nbout one-
third agreed that they study thelr wardrobe to make their
clothing more versatile.

Comfort. The differences between the two groups on the
comfort mcale wna not oignificant (R{.05). Brean and Richard-
zon (1973) observed that the lower income familles want the
came comforts ng do the remt of the Americans. Thuy aeek to
improve themselves through many means, one of whieh Is cloth-
ing, Comfort in clothing refers to not only physical comfort
but also emotional security.

More than two-thirds of the total sample responded posi-

tively to the ltems on the coafort scale. They agireed that:

(a) They do not wear some styles bocause they feel uncomfort-

able. (b) They feel comfortable in a dress if it i{s becoming.
(z) Conspicuous clothing makes them feel uncomfortable, (d)
They do not choose pome colors because they feel uncomfortable
woaring them, (e) They do not feel comfortable in a dress unless
1t fits perfectly, and (f) They feel miserable if not in a
suitable dress,

Care. The difference between the two groups on the care
seale wanm not significant (R{.05), pousibly because the per-
manent care label gives complete instructions, Although the
middle class had a lower mean, the fart that there was no sig-
nificant difference may be accounted for %y the fact that the

1ow-income consumers must use their limited financial resources




They e

childr

percent of

the

mample agreed that thay

ibout care before buying a garment 76f indicated

cost of care for the garment. Mor. than 80%

ald that they look for a permanent care la

21 and they follow

turer's directions. L

1 one=half agreed, how-

At mos

of thelr clothing problems could be traced to
i=proper care.

The difference between the two groups
ficant (RC.05).

In the Interview sessiona the lower clase consumers lndicated

Faulty

on the faulty merchandlse scale was not eig

that ¢!

¥ shop moat often In dimcount stores, Because the
clothing in discount stores ias sometimes of lower quality than

In a department store, the poor may have more occasion to

return faulty rehandice. Thelr low educational level may alao

contribute to unwlse cholces in the marketplace.

The majority of the sample atated

they return items

to the atore and explain why the garment

not acceptable.
The majority did not think that it was thelr fault if they pur-

‘aulty merchandise.

2 observation Is consistent with
the responoe to Item 18 on the aerviceabllity scale where only
I7% mgreed that manufacturers want to pProduve gothing that will

wear well.

There was no sienificant difference

(P, 05) between the Eroups on the serviceabllity seale. This

\ o not consistent with the data from the interview session
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Differencen und Sim{iprities Between the Groups When Glven a
Hypothetical Buving Sjtuation

In order to detormine if the availabllity of resources

and the educational level would make a difference in the
responoens of the lower and middle clanses, questions were
agked Iln the Interview : sion to determine the regpondents’
method of paying for clothing, thelr sources of clothing
acquisition, and thelir sewing skills and resources. Thls in-
formation was used in teosting hypothesis 1,

Sources of acguisitlion. %here was a slight difference in
the response to the type of store the respondenta shopped most
often for thelir children's clothing, Fifty percent of the
lower class indicated that they most often shepped in discount
otores while none of the middle class shopped most often at
these stores. Fepartment atoren were shopped most often by
40 of the lower el and 507 of the middle clags, Catalog
sales comprised 30% of the middle clase sources of clothing
acquisition but accounted for only 106 of the lower class
purchases. Children's specialty shops were Indlented by the
remaining 2084 of the middle clasa. Second hand stores and yard
sales were not mentioned by either group, While yard oales are

not have

access to second-hand stores to buy clothing

Smoake (1967) found that lower class women genarally

purchased at discount stores. Respondente in her otudy in-

dleated much clothing was obtained through handed down gar-




chlckel (1970) found that lower claszg

clothing stores as t 1w type of store for pure
clothing. Uther sources welre honme rewing, gifts, and new
pPurchacea The women generally were the purchasers; they
shepped and bought their own elothes as well as those of
of the family. Johnason, et al, (1967) found that mountain
families living in poverty bought clothes from a stere but
they were used,

thod of payme « Hoth geeial clanges indicated they

pay for mout of thelr children's clothinge with cush or por=
Eona] chack at the time of purchase--924 of the middle class,
75% of the lower claes. The remaining 8% of the middle class
Purchases were made uging credit cards. Charge accounts at
the otore and lay-away were each indicated ny 123% of the
lower class, Schickel (1970) found that low-income rural
families in the Appalachia tended not 1o use credit ang only
£z their Income increased dig +helr use of credit inereage.

Sew g W 2. All of the lower class
respondents indicated they make none of thelr children's
clothes, altheugh 50% had a sewlng machine in their home.

Forty-two percent of the middle class 2aid they make none of

their children's clothing even though 924 indicated they had

a zewing machine in their ho Approximately 1/3 of the
middle cluss Indicated they make about half of their children‘s
clothing and <5% make less than halr,

0Of those who indlcated they do sew for their children,

the most frequently sewn garment: were pants (38%), blouses




(h2%). Shirts and ekl were made by 2
and nlght elothes by 16%. None o the respondents indicated
they make coats or Jes Schickel (1970) found that o
half of the lower-income familles made some clothing for
the family.

Economy was the reason given by 75% of the middle class
for sewing children's clothing. Only 13% sald they enjoy
sewlng and better quality and better fit were mentioned by E%
and 4%, respectively.

When acked 1f they do thelr own mending, all of the
middle class gave a positive answer compared to B4% of the
lower class. When asked about specific repairs--torn places,
hems, seams tearing out, buttonz, pockets--a higher percentage
of themiddle class than lower class made those repairs on
their children's garments. Both lower and middle siasa con-
sumera dld not know how to mgke repairs on turn knees, broken

zippers, and sleeve lengtha. The middle class also mentioned

replacing the walstband, adjusting croteh length, adjusting

shoulder length, adjusting walst size, repairing torn pockets,
and replacing trim. The data indlcated the lower class con-
sumers are less descriminating and less aware of eriteria
which made for good fit and appearance.

Sefore the respondent examined the garments carefully,
ahe was noked what she looks for firat whey buying jeans and
smocks. Criteria pertaining to style and appearance were glven
more often by the lower clase while criteria pertaining to

quality censtruction, fabric and care were given by the middle




ria glven by both group:

After carefully examining ench of
the garments the recpondent wag asked to choose the pair of
Jeans nnd the smock she thought was the better guality. A
greater percentage of both groups choase jfeans A und smock D--
the garments which had been designated as the best quality by
a panel o professionals in the field of clothing and textiles.

Jeans., The middle clase chosze jezsns A more often than
the lower class, 92% compared to 72%. The reason mentioned
most by middle cloes conpumers who preferred jeans A was flat-
felled seams, Less frequently mentloned features were brada
and bartacks, heavier fabrie, and durable zipper. HReasons
rentioned most often by lower class consumers who preferred
Jeans A wore flare legs, pocket detalls, fabric feel, and
flat-falled seams, A complete table of reasons for choosing
and rejecting each palr of Jeans la glven in Appendix J.

Jeans E was preferred by 385 of the lower class, but only
8% of the middle elass. Rensons glven for choosing jJeans B
included softer feel, fabric blend, low price, gquality
etitching, and durable zipper. Many of the same featurcs were
rentloned as reasonz for preferring jeans A or B as ha
lioted for criterin used in selecting jeans.

As stated ealler, the mlddle class respondents gave

reagonn for thelr chelce on the baslos of quality and fit,

while the lower claas used style and appearance more ns eri-




73) gave
education level of the low
income xita th i g e nechoice of
congumer goods. Chlilders (1975) alco
income consumer gives lesa attentlon to product - aality than
does the average
Pahopin (1958) found evidence to support the ldea that
socioeconomic factors such ac family Income, occupational
status, and educatlonal level of the parents determline pre-
ferences for various stylized items of apparel for different
family members. However, her findings als owed that
ciosconomic characteristics do not influence preferences
ardized items of npparel, such as boys' denim jeans.
(1973) also found a lack of significant difference
between lower and middle socloeconomle consumers in regard
to acceptance f jeanao.
amockp. Smoc) > and D were shown in the same manner as
were Jjeans d Sr kD s preferred by 100% of the
the lower class. Reasons given by
D were better fabric,
and better construction. Reasons mentioned
for preferring smock D were coler,
iking fabric], better materlal and conctructlon, and flber

blend. A complete table of reasons for choosing and re jecting

each smock 1 given in Appendlx K

C waz selected by 24% of the lower class. Among

given for this cholce wun : attractivenes




e concistent with their
4 eolor, The respenses
e conzistent with Ryan (1966) who stated that mothers in
higher clasa brackets tend to exnslne congtructlon mere often
than the lower class.

Recpondents were also asked what they look for when buylne
Jeans and smocks. When asked specifically if a given factor
was considered, both socioecconomic groups indicated it was.
Appearance snd style were indicated more often by the lower
¢lass than by the middle clasa. Constructlion and serviceablllity
ranked higher by middle class than did appearance and style.

Labelg. All of the respondents with the exceptlon of one
in the lower class indicated they look for labels when shopping
for children‘s clothing. Table7 listo the information they
erxpected to find on the label. All of both groups expectad to
find care instructiona while the name of the manufacturer
seened to be the least important consideration.

Table

Number eof Responses to Information
Expscted to Find on Clothing Label

Lower Class Middle class
Information Yes No Yes d

Brand Name

Fiter Content

Amount of Shrinksge
Care Instructlons
Name of Mznufacturer
Flame Retardance
Special Finlshes




tor other informatlon they look for on a label,

the lower class indicated slze, cut--slim, regular, huoiy--
price, and permanent precs label, The middle class nlso
mentioned size and cut plups a guarantee and a welsht and
hefight chart.

In matiol aded. Since one purpose of this research
waz to determine the conoumer knowledge needed by all respon-
dents, the Interviewer asked each mother if she would like to

have more information or help with apecifiec problems. The

responges are glven in Table 8,

Table B
Number of Responses to

Information Needed In Clothing and Textiles

Lower Clasas Middle Clags

Informatiuvn Needed Yes Ne You No

fare
Buying clothing and fabric
Making clothing
Altering clothing
Repalring elothing
Labels & b

An open-end questien asked for other information needed in
order that they could make wiser decisions in the marketplace.
Although Childers (1975) stated that the disadvantaged adult
doen not typleally rank conaumer information high on a list of

priorities, the lower class respondents did Indicate they need




kille,

lower cla 1 need for more Information conce

tice and care of synthetic fibers. Stain removal
iastles and performance of synthetie fabrles were

t often by the middle cla




=utmary, Conclusions, and Becommendat iong

u I ;'

The purposes of this study were to determiae some of the
proble that families of low- and :‘.Nulo-:;cciocconn:\:ic status
have in selecting and purchasing garments for their school-age
children and to make compariconn between the two gociosconomic
level groups in order to make some recommendations for consumer
education programs. The study wao based on three hypotheses:

1. Low-uocloeconcaic gtatus mothers are legy knowledgenble
and skillful in the selectlion, acquisition, and care of clothing
for acheol ehlldren than are middle-socioeconomic atatus mothers
when choosing clothing on the basis of

fiber content

fabric conatruetion

garment constructlon

labeling

care procedures

price comparisens

sewing ekills and resources
h. color selection

2. Consumor buying attitudes and practices of low- ang
zlddle sociceconomic status families will differ slgnificantly
on the following scales:

a. planned buying
b, serviceability
¢. conformity

d. labeling




fiulty merchandise
care
versatility
k. approprintencss
i. comfort
3. There will be a difference in the number and kind of
problems that low- and middle-socloeconomic families have
in clothing their elementary sshool-age children.
Conelusions

The participants in the study were 10) mothers of children

in grades 1-8 |n Huhlenberg County, Kentucky. Social claose wag

computed according to Hollingahend's Two Factor Index of Social

Eosition (1957). The mothers were selectad from Hoad Start parent

rolls, public heusing project *anant listo, elementary school room
mother groups, and door-to-door surveying in gelected neighborhoods.
Characterictics of the families are listed in Appendlx H,

The rindings wers aupportive for Hypothesig 1 and only
partially supportive for Hypothesis 2. There was ro algnif-
leant difference between the middle and lower classes in
congumer buying attitudes and practices as measured by elx of
the nine ecnl¢d~=uerviCﬂnb11£:y. conformity, faulty merchandine,
care, versatility, and comfort. There was a algnificant
difference between the Eroups on the acales planned buying,
labeling, and appropriatencsas,

Obaervation of the reapondents during the interviews nnd

data collected from the queationnnire revealed that the lower




y problema
The lower class often Judged quality
feel of garments rather \ garment construction
sbric charac . When asked by the intervlewer, moat
pgpondents indieated that they look for labels, quality
construction features, and good fabric. However, less than half
actuslly looked for these reantures when examiniag the garments.
Data obtained from the questionnalre and Interviewn were
analyzed and discussed in the previous chapter Both soclo-
¢ groups indicated a nee for information in order to
get the most value for thelr elothing dellar.
Recommendations
Peterson (1945) stated that concumer education requirements

diff.r according to background and = wcifle needs, The author
¥

gave some general needs of the poor. They need to: (a) lncrease

ty to budget surces, (b) understand eredit and be able
to uge it advantageously, (e} improve ability to get falr value
for each dollar spent, | understand public servicen avallable
1o ¢ in the community, and {e) increase their skill at
comparing values--taking advantage of the wide cholces available
in the marketplace.

3oth sociceconomic level groups could t
general guldelines glven by Peteraon. However, more specifle
reccmmendation should be made in order that profesnional persons

guch as gocinl workero, clothing manufacturcrs retail store




srita, home economies tenchers, adult
other educatorg would know how to co
ruct thelr programa. Recommendations for consumer education
programs might benefit trained professionals.

New Cibers and fabrics. Because of the rapld changea in the

textile lndustry, the consuser must be constantly informed.
The interview data indicated a need to be more knowledgeable
of characteris and care of garments made from synthetic
fibera. Retall store managers have a reaponsibility to keep thelr
cales staff up-to-date on new fibers and thelr characteristic
Clothing manufacturers should keep the retail store personnel
irformed about their products. Textiles books, journals,
magazineso, nnd governzent publications are avallable for reference
by both the conasumer and the salesperson.

qual 0 dy-t0- . HKnowledge of quality construction
was shown to be lacking by bet:.. groups. However, the lower
socioeconomlic status mothers ssemed less aware of the criteria
for quality construction. Home economics teachera should
incorporate wnls into the unit of study. 3ince ready-to-wear
garment manufacturers uce sewing techniques different fros
the home newer, the conoumer needs to be aware of good quality
versus poor quality in ready-to-wear. All of the low soclo-

economic status mothers indicated they do not sew for their

children) therafore, they must depend on the manufacturer to

provide then with quality garments.
Extension agents, para-professionals, and home service

niden should gear their illustrative materinls and presentations




z level, Extension profensionals und par
Profescionales should conduct more m 111, nelghbtorhood learning
seaslons. Since many low-income families tend to shop in
nieghborhoodn, “learning” shepplng trips could be incorporated
into the plans. If distance makes a trip imposaible, garment
examination such aa was dene in the Interview sesalon could

provide s learning cliczate.

Blanning. Findings of the Present study were In agresment

vith thene of Schickel (1970)--the Poor generally make no

plan for buying clothing, Because there are so many demands on
the family budget, clothing is often bought only in emergencies
such as the need for school outfits, Soelal workers and edu-
catora can encourage familjies to ir.ventor;,r and analyze the
precent wardrobes of their children and help them make decislons
as to what additional ltems are needed.

Neighborhood mOney managemont worksheps might be a
successful means of teaching low socioceconomic status consumers.
These consumers usually will net travel much dlstance for any
type of educational program because of insecurity ana lack of
Proper clothing.

Alteratjons ang repalra. Smeake (9167) and Schickel (1970)
found that many low-income families neod okills in elothing
nlteration and repalr. This need wiag further subatantiated by
data from the interview sesslona, The families often buy or
receive used c¢lothing which they need to alter or repair for
family use. Children Erow rapidly and theip Play activities often

damage clothing requiring alterations or repairs to be made.




fr garsenin
ers make the most use ot the clothing
Illustrative materials get up in fabrie
d nelghborhood stores could glve Information on clothing
slteration and repair.
¢enstruction. Since hem svewlng is
buying garmentz re made, consumers, 1
econonic level could save money by making clothing for their
chlldren. Adult aducation clasges taught by Extension agonto
hLome economics teachers and fabrie ptore personnel provide an

Inexpensive means for the concumer to learn to sew. Information

presented could Include pattern and fabrle selectlon, fitting,

use of pewing machine, and conatruction techniques.
in removal, especlally on synthetlic garmenta,
ted as a problem in the care of clething. Knowing
to use on synthetic

which water temperature and -:1;':1.".1.".{: ng
and natural fibers could as

atain-free clothing. The newer laundry alds,

presoaks, are unfamiliar to many consumers. Laundry charts
posted on public laundry bulletin boards and the laundry alds
sectlon in supermarkets could aid the conrumer ir choosing the
right product. Newspaper articles and radio Programe prepared
by Extenslon agents could provide Information on home laundry
and care of clothing. Government publleations could by

elrculated in publie laundries and superrarkets.




An expansion ol this study would be ben rleial to educators.

nple taken from another area might produce different
results since the economy in Muhlenberg County lo pomewhatl
unigue due to the coal mining industry. The classiflcation of
most coal miners as unskilled worker plocod them in A relatively
low soclal posltion even though thelr educational level may
have been high. A comparison should be made between the
social el g in Muhlenberg County to determine whether
differences in clothing buying attltudes and practices are
mere directly related %o jncome than to gocinl clasa.

Other items of apparel should be evaluated by o larger
gample. Shoen, oockd, phirts, dresses, dress pants, and under-
wear are other ltems purchased by most ramilles, Little is
known about what information the lower clags consumer needa
t-. order to select these items.

Perhaps the greatest area of need is in terms of edu-
cational programs to determine consumer needn, to plan

{nnovative programs to maet these needs, and to effectively

implement the programs. Intenaive otudy le ne .4 to sufficiently

understand the lower social class in order to motviate them

to take advantage of opportunlllnn presented.




Appendix A

Deseription of Muhleaberg County and Its Population

Muhlenberg County, Kentucky ic located In the heart of
the Western Kentucky conl flelds and is bordered by Melean,
Ohio, Butler, Logan, Tedd, Christian, and Hopkinc counties.
The county seat lo located In Greenville. US highways 62 and
431 intersect in the county. The Western Kentucky Parkway
rung east and weot with an exchange at Central Clty.

According to the
(Kentucky Department of Commerce, 1975) the total county pop=-
ulation in April, 1970 was 27,537--13,267 male and 14,270
female. Approximately 96% of the total population is white.
More recent population estimates reveals a population of 30,300
as of July 1, 1975--an lncrease of 9.9% (Population growing,
1976).

The medlan age for the population iz 32.0 yoars. Approx-
imately 50% of the population ls between the agee of 18-6l;
10% ia over age 65,

Cencus household data indicate an average of 3.07 persons
per household. Of the 7,474 total families, 6,814 family
heads nre male; 622 female (University of Kentucky, 1971).

Of the adult population 25 years and over, 2.14 has no
education. Completing the eichth grade were 23.4% while 22,7%
completed high schonl. Arother J.25f completed four years or

more of college. The median schooling of adults ag~ 25 and

over iec B.9 years (Kentucky Department of Commerce, 1975).

In 1974 there were 7,678 males age 16 nnd over in the




population &

16 and over, 3 were in

labor force- { total female population age 16
and over (Kentucky Departiment of Commerce, 1975).

In 1974 the unemploymeat rate in Muhlenbers County wes
L.of. Mining and qua ng accounted for 24.3% of the total
employment in the county followed by trade and services with
19.58. Government employed 15.4%; manufacturinglo.zd. Only
4.5% wan accounted for Iin agricultural flelds.

The median income en in census figures for 1970 was
$6,7201 mean income, $7,370. The per capita income $2,161
(niversity of Keatucky, 1971).

According to an article appearing in the December 15,
1976 lssue of The Lepder-News, a Muhlenberg County weekly
newspaper, report released by the Standard Rate and D

i that 56,¢ the householde in Muhler £
or more left to them az spendable income in
of personal taxes. According to
mé SouUrce, oome % of the households had net earnings

of $5.000 to $8,000: 10. vere in the £8,00-$10,000 category.

In the $10,000-$15,000 bracket were 0%; and above $15,000

were 24.78. 1T remaining 28.0% had $5,000 or less after

taxes.




Appendix 3

Information Sheet

NAME

ADDRESS
FHONE a

IT 1S NOT A NUMBERED HOUSE

PIRECTIONS TO YOUR HOUSE 1F

—_—

DATE INTERVIEWED

INTERVIEWED BY _
-_—




DIR

Ple

ECTIONE:

answer the followlng £ about you nnd your

ie q
family. Check the appropriate anower or fill in the blank.

In which of these age groupo are you ?
(5) B5-54
(6) 55-64
(7) 64 ang over

(1) Under 18
(2) 18-24
( < 5=
(?g ]5—8“

Are your

{1} Married (3) Divoreed/Separated
Single (4) wWidow

How far did you go in schoel?

Graduate school

College degree

Some college (or business or vocational sohool)
Graduated high school

10-11 years

7=9 years

Less than 7 yearn

-

£ married, how far did your huaband go in school?

Graduate scheol

College degree

Some college (or buslness or veeatlonal school)
Gradunted high school

10-11 yoears

a8 7 yearas
Not married

LT

[

T you bring income into the home, what iz your job?

do you receive your income?

Inherited savinge and investments
Earnes money from investments
P:n.l'it... fees, royalties

sslons, monthliy

s plece-work, wankly check

obs, sharecropping
Public relief or charity
No income

00~ Ovin 00 Pa b

ARRNARN




12.

If your

kis

Job?

husband brings lncome

into the

home, what le

If married, how does your husbind recelve his

income?

Inherited eavings and investments
Earned money from investments

Profits, fees, royaltiens

Salary, commissions, monthly
Wages on hourly basis, plece-work, weekly check

0dd ioba, sharecropping
Publ
Not married

0 - $2,500
$2,600 - 5,200
$5,100 - 7,500
$7:600 - 10,000
$1u 160 - 12,500

chlldren do you have in

(4)
(5)
(6) 5

of
=
: :

people (ineludi

less

¢ relief or charity

r yourself

(6) $12,600 - 15,000
i?; f S

(B) 3

{9) $20,100 and up

school grades

i
[9; 8 or more
1 - 8 are boya?

— (7} &
(8} 7
(92) B8 or more
live in your home?
(7) @
(8} o
(9) 10 or mere




Appendix C

DIRECTIONS

People differ in their beliefs about clothing selection, use,
and care and often expre definite feeling A number of
statements about clothing have been listed on the following

Please read each statement carefully and indicate how you
agt. Angwer on the answer sheet by blackening the space
under the appropriate letter., Here lo an explanation.

a Strongly Asree - (If you are very much in agreement
with the idea)

Arree (If you are in agreement with the
idea but do not have strong feelirgs
about it)

Uncertain (If you are not sure how your feel
about the idea

Disagree (If you are not in agreement with
the idea but do not have strong
feelings about it)

Strongly Disagree (If you are much opposed to the
i:ea"

Be sure to give your opinion regarding gach gtatement. Do
not leave any blanks. Do net sign your name,

HERE . AN EXAMPLE FOR YOU TO FOLLOW

1. When T shop for clothing, planning takes the joy out of
shopping.

If you strongly agree with statement number 1, mark your
answer cheet as shown below.

*.‘L_L_LJ_

Turn to question number 1 and begin.




Appendix €

a ] a (-} e
Strongly Agree Agree sertaln Dimngree Strongly Disagree

Blanned Suying

Planned buying is careful thought given to the buying of
clothing before actually buying the item.

1. When I shop for clothing, planning takes the joy out of
shopping.
My clothing goes together better when I plan my clothing
purchases.
I can be more creative when I plan my clothing purchases.
¥y dollars go further when I plan my clothing buying.
I can usually shop carefully without planning.
If money ls avallable, I may purchase clothing that I
had not planned.
I waste less money when I plan the clothing I buy.
I do not need to plan the clothing I buy.
I make a shopping list before golng to the store to buy
clothing.
I usually ask someone for informatlon on how to plan the

loth 1 .
g gﬁoénﬁ {l:élorbgfl the clothing I have.

S 4

Serviceability refers to how well n garment wears,

12. I look for clothes that will wear rather than those that
sye the lateat fashlon.

13. 1 pometimes make haoty declsoione and forget to look at
how well a garment is made.

14 I look for several different features that indicate the
garment will wear well before I buy i
If T am dioappointed in the way a garment wears, I tell
the person I bought it from.

16. 1 save money by purchaslng a few long-wearing clothing
items rather than many that will not wear well.
Each time I buy an Item of clotiulng, I am letting the
manufacturer know that is the kind of quallity I expect.
Most makers of clothing want to produce clothing that
will wear well.
Conatruction of a garment doog not determine how well 1t
will wear.
I rely on Information printed on the label or package to
help me buy clothing that will wear well.




Y t 3
trongly Acree Agree n Disagree trongly Dis

Conformity

Conformity in clothing is dressing In the same fashion as
others.

I dress like other people in the group.

If I dress like others in my group, thisc meansz I belong
in the group.

Dressing like others in the group does na make me feel
at ease.

1 choose eclothing to please others rather than to pleaze
myself.

Soclety demanda that I dress as others dress.

When I dress similar to others in the group, I feel
ungure of myself.

When I dress like my friend I feel 1like I Selongz.

If I were on a school campu I would feel it would be
necessary to dress like others.

abe

Labeling refers to any information attached to the garment in
the farm of a hang tag or a sewn-in label.

29, 1 carefully read labels on clothing befeore I buy.

30. There iz little I can do about labels that are incorrect
on clothing found in stores.
I help my friends to understand clothing labela.
1 hesitate to buy = garment if care instructions are not
given on the label.
I am wagting my time if I complain te 2 store manager
about missing clothing labels.
I follow the care Iinstructionz that are on the label.
If I find a store that has few or no labels on clothing,
I continue to shop there.
I will not buy a clothing ltem if I cannot find the
fiber contvent.
If I find clothing with migsing labels, I do not tell
the storeclerk or complain to the manufacturer.
When I take clothing to the dry cleaner or commercial
laundry, I give them helpful label information such as
fiber content, speciel finishes, special care instructlons,
ete.

39. 1 complain to someone In the store if a lubel lo mlssing.

Foultiy Merchandise

Faulty merchandlse refers to a defective garment caused by




d 3
sngree  Strongly Dlsagree

the manufacturer.

40. I insist that others return faulty merchandise.

kl. If I return a garment, I explaln eactly why the item
wag not acce ble.

42, If a mal erson refuses to nccept returned faulty
merchand » T will not stop until I see someone who will
accept my complaine.

I return unsatlsfactory merchandlse to a store in order
that the manufacturer will aveld making the pame mistake
again,
I do not hesitate to complain to the manufacturer about
faulty merchandise,
I keep faulty clething itemn and do not complalin about
them to the store where I yurchased them,
I am wasting my time when I complain to the store about
faulty merchandise.
Befora I return clothing items to the atore, I always
make sure I have not done something to ruin the garment.
I actively search for more information about clothing to
aveld buying faulty merchandlse.

always return faulty ltems to the same store where I
bought them,
1 always tell my friends about faulty clothing items so
they“:{u learn from this knowledge.
I take the loss from faulty elothing items rather than
return them to the store.
It is my fault If I buy feuity clothing items.

Care

Care refers to the laundry, repalring, ete., of a fabric or
farment to keep it in satisfactory condition.

53. Before I buy an artlcle of clothing, 1 find out what care
will be needed.

S%. When selecting wushable clothing, I look for a pormanent
care label.

55. When 1 take clothing to the dry cleaner or a commercial
laundry, I always show them any stalna.

56. I always take care of perspiration stains immediantely.

57. When buying clothing I will wash at home, I consider the
amount of time that will be involved,

58. If I know of any apecial care the garment needs, I always
tell the laundry or dry cleaners,

59. Before 1 buy a garment, 1 always consider how much it
will cost to care for It




a b [ d L]
Strongly Agree Agree Uncertain Disagree Strongly Dismgree

60. I will not buy a garment unless it haea permanent preas
or no-iren finish,

€1, I do ot buy anything that has to be dry cleaned.

62. 1 ask the dry cleaner about staln removal rather than
experimenting with resoving staing from clothing myaelf,

63. 1 do not neod to follow care directions from the manu=-
facturer to keep n garment In satisfactory conditlon.

64, Frequent inopection of my clothing doeo not help keep
it in good cendition,

65. Moot of my problems with clothing can be traced to
improper care.

VYersatilf ty

Versatility refers to being able to wear EArments or acoecs-
eries many places or many waye.

€6, When my budget lo limited, I give speclal conslderation
to versatility when buying clothing [tems,

67. 1 always conslder the different accessories (shoes,
puraes, fewelry, etc.) I have before buying clothing,

68. T choose fabrie texturen (the loock and feel of fabric)
that will make my clothing more versatile,

69. 1 save money by buying clothing that is versatile.

70. ‘When planning for my clothes to be versatile, I always
congider the colora I already have in my wardrobe.

71. 1 do not feel well-drosped when wearing garment:s that 1
can mix and match.

72, I cpend a lot of time studying my wardrobe to find ways
to make it more versatile.

?2. I feel well-dressed if I have a few veraatile outfits,

74, I get versatility by cheosing garmenta I can dress “up”

or “down"

A oprigtenecs

Appropriateness refers to sultablility of clothing for an
occcaglion,

My clothing io appropriate for the occazion wherever 1 go.
I always dress appropriately for the weather conditionn,

I always dress appropriately for my age,

The nceesoories I wear are always appropriate to the
clothing I am wearing.

Wrother I am wearing appropriante clothing hanp nothing te
do with the firgst impression others have of me,




I have on

more important te me than

irort is “feellng at ease* in clothing worn,

I choose clothing that ia comfortable for me even If it
iz n n fashlon,
¢ not affect my comfort in dres
colors I do not choose because I feel

8 rather than wovens because I feel
le them.
feel comfortable In a dress If It does not rit

perfe:tl)

I do not wear some otyles of clothing because I do not
feel comfotable in

1‘:’ my dresa {5 not suitable for the occasion, 1 feel

niserable.,

What others think about my clothing has 1ittle to do with
comfort,

If I think a dreso is becoming to me, I feel comfortable
wearing it,

A dr must be suited to my p onality for me to feel
comfortable

Clothing which c Picuous can cause me to
be uncom !Uf‘":‘l




; echool-age

tment store
store
second-hand

atore

How do you pay for mogt of
children?

:i
ime of

].1;-'- AWy

¢ of your children's clothes do you

@)

all
almost all

— (2

h or par:-ur..‘l check
purchase
¢ account at store

clothing for your

;) ehlldren's
ohop

5) yard or
] other

speclalty

garage sales

the clothing fer your

o (4) credit card
— (5) borrow money
buy elothing

to

o7

about half
leas than half

(5) nene

If you sew, what garments do you make most often?

¢ for your chlldren?

(4) conta
{5) pants
(&) jeans

(7) skirts
— (8) drossen
— (9) night clothes

(check one)
(&) m.-uer quality for

(5) enju_; sewing

a sewing machine in your home?

(2) no

Do you do your own

Do you have to
children's clo

torn plagss
hemso

seq tearing
buttons
pocketa

other

out

mending?

(1) yes (2)

wke any of the following repalrs on
ing?

yes
yen
yes
yes

) no
] no

) no

! no

) no

) ne - What
repairs do you m

NN MR

{
(2
(2
{
{
(




31. Are there no=e vepairs or alteration:
e but that you do not know how to =

(1) yesn {2) ne

What are they?

INTERVIEWING WITH GARMENTS
"I have twe pairs of boye jJeans and two g£lrls smocks that I
would like for you to look at.”

"Look first at the twe ralrs of boys jeanz labeled 4 and B,
m carefully ; then I want to ask You some
questions.”

What do you leok for flrst when buying jeans?

32. wnich palr do you think ig the vest quality?

A or B
Why did you choose that palr? Give all the remsons you can
think of.

Tell me what you think of {J.‘iil‘ A. List both good and bad

polmto. Show mo on the pair of jean: T the things that
make a good quality or poor guality g

Tell me what you think or pair B, Lizt both good and bad
polint: Show me on the palr of Jeans some of the things that
make a good quality or poor quality garment,

Tell me what factors you look for when buying jeans.

33. fabric

v (2) ne
L. priece - (2)

no




in

rong zippers

care
care
fibe

Cone
buy

Why

How

11

BRI R RS R R B P

lorcement

fequired such asg
label
r content label

Hfmum I
T

:‘erir.. all Jclnr_. wnlc]‘ r ir of _er\.

for your Nil B

did you choose that pair?

much would you pay for a palr of jeans

child?

A

smockn labeled C and D, E'ﬁ.\*ine
hen I want %o ask ¥you vome quections

t for fist when buying » smeci?

h one do you think 1z the Seat quality? C or

fou choose that zmock? Give all the reasona you
of,

¥ou think of smock C. let both good and bad




Show me on the mock ¢
it good or poor ]:11.._.

t you think of
w me on the
1t pood or poor qual

me what factors you look for when buying a smock.

no
no
no
no
no
no
no
no
no
ne
no
no
ne
ne
no
no
no

fubric yea
price yea
washebility yea
large seams yes
it

ptyle

color

brand name

what child 1llk

special finlshes

somfort

made in USA

colorfastness

what you like

wide hem
aquired
sontent label

B 00 D) Oh

5
5
é
é
é
é
6
-}
é

hon
=3 (v £

OB R R R BT B R R R 0 B T NI fa 1o

LTHTTHTTT

e

Considering all factors, which smock would you buy for
your child? c

How much would you may for a smock for a school child?

(1) ? .00 or lezs (6) $15.01 - $17.50
(2) $5.01 - $7.50 2?] £$17.51 - 320,00
(3 7. 51 - $10.00 8) 320, 01 - $25.00
(%) s10.01 - $12.50 (2) over $25.00

(5 Ils 51 - $15.00

Do you look for labeles on children's garments?
(1) yeo (2) no
do you expect to find on a label on a garment?

no

brand name (1) yes (2}
(2) no

fiber content {1} yeso




78. amount of
79,

(1
(1
(1
(1
(1
(

other

What other Information do you look for?

Do you ever winh you had more {nformation about any
kind of problems you may have with clothing and
textilea?

(1) ves {2) ne
information would you like to have?

care

buying clothing and fabrics
making clothing

altering elothing

repairing clothing

labels

other

What other infarmation would you like to have?




Appendix E

Letter of Introduction to Sample

Dear Friend:

¥y name ic Xay Grise mand I live in Greenville
part of my graduate work at Western Kentucky Univer
am trylng to discover what problems, If any, that families
have when choosing and buyling clothing for thelr school age
children,

Since you have childrer. in grade school, I feel you
would be the best person to help me. 1 would a]'.-freclnw your
answering some questions and fllling out a questionnaire Tor
me .

After I find out what problema familles are having, I
plan to pass this Information along te teache Extension
agents, social workers, etc. and to make some suggestions go
they can help people with the problems they have when buying

clothes for children. This information can also be used by
the clothing industry to better meet your necdas.

Your answers will not be shown to anyone with your name
on them. All the answers will be put into a computer.
ure you that no person will know how you anowered the
estions.

1 hope that you will plemse take a few minutes to
answer the questions for me. You are the best person to
answer since you are faced with the ta of buying clothing
for your children many times,

Sincerely,

Kay Grioe




Appendix F

Fictures of Garments Used in Study
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Appendlx
Demozraphie Characteristics of Lower and
Socloeconomie Status Consumers

Represented by the Sample

Demographic
Characteristics i Percent

o
o
w

oo E

Divorced/Separated
Widowed

ess than 7 years

7-9 years

10-11 years

Gradunted high school

Some cellege (or busins
or vocational sc

Graduatzd college

Graduate echool

EJM{EIiQﬂ of Hupband
ess than 7 years

7=9 yearso

10-11 years

Graduated high school

Some college (or business
or vocational cchool)

Graduated college

Graduate sohool

Not rmarried

=0 b O

2
1o
2

b=
D= wnENE

0 b et

[ W
S~ WOv-IY

L")

L

oo

A fa b
na

Noow ool
=0 B L] &3 o

(™

o £ Res -
Ma jor professions and executls
Lezger professlionz and busine

managers
Minor professions and administrative
personnel




Appendix M--Continued

Demographic
Characteristics Number Peroent

Technicians, elerical, and eales
workers
killed manual employees
3 okilled employees
1lled employees and unemployed

upntlo n

Major professiens and executiven

Leaser profescions and business
managers

Minor professions and administrative
personnel

Techniclans, clerical, and eales
workers

Skilled manual enployees

Semi-nkilled employeen

Unskilled employees and unemployed

Not married

n
M

g -
SOV 0 @
=y

L= Y--T. 7.
S~ @~

-
~~2 @ @33 Do

-

1100-12,500
12,600-15,000
15,100-17,500
17,600-20,000
20,100 and up

-

J
7
6
3
2
8
0

-
O 3= o v ke

s
st

Children $n Grades 1-8




Appendix He-Continued
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Fercent

Bupber of Feople in Hougehold

or less

P By
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VoVwon
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ain

Lower class




Apper x I

for Chooslng Jeans

Humber of responses
Lower eclass Kiddle class

it

Fiber content
yle

Construction

Price

Care label

Brand name

Permanent press

Flawn

Reinforced knees

Material--if thick

Colteria for Choosing Smock

Number of res ieg
Criteria Lower claas Middle class

Style

Size
Construction
Fiber content
Large seams
Large hem
Label

Coler




Appendix

Responsen Concorning Jeans

Proferred

Reasone gliven for
choozing jeans Lower

Jeana A

Color

Dosign
Flat-felled seams
Heavier fabrie
Closer weave

Softer feel

Zipper durable

Brads and bartacks
Fibsr content

Name brand

Flare legc

Pocket detalls
Pre-washed

Wash and wear

Jeans B

Softer feal
Fiber content
Low price
Stitched well

Zipper durable




Appendix J

: Concerning Jeann Rejected

Lower ©

Jeans A

Not 1ike 100% cotton

Not like brads
Flat-felled seamn may rub
Price too high

Low wa

Not like fabrlc bland
Zipper may catch

Too light welght
Seamgo don't match

No flat-felled seams

Loose threads

Stralght legs

Knees not reinforced
Crotch bulky
Stitching not straight
Long stitches

Stresa points not reinforced




Appendix X

Responses Concorning Smock Proferred

i mbe of -] onoen
Lower class Middle class

Stylish
Likes fabric

Bar tacks

Permanent press label
Facing stitched and tacked
Attractive

Overcast seams

Smock D

Batter materinl
Sewn better
Fiver blend
Stylish

Easy care

Color

Likes fabric
Elastic

Attached belt
Seams reinforced

Hem neater




Appendix g

Regponcen Concerning Smock Rejected

Reasons given for not I i 1
selecting smock Lower class Middle class

Thin fabrie

Belt not attached
Will ohrink
Short

Small hem

Color may fade
May wrinkle

Small seam allowance

Elastic may come loome
Belt may pull loose

May require irening




motivations, and agplratlons of the

Urpublished Masters thesis, Uni-
versity of Tennessee, 1968,
Barton, A., & Cilchrist, V. Needs and Interests of young

homemakers living In two low-income housing projects.

Journal of Home Economics, 1970, 2, (6), 389-392,

Eeavers, I. Contributions home economles can make to low-

income families. Jourpal of Home Economics, 1965, 57(2),

Clothing budgets for children from the USDA:
Anfiunl coats at three levels in four reglons. Home
» 1973, 1, (3), 173-183.
tton, V. Stretching the clothing dollar. Fgm Econon
Beview, 1975, v 3=7.

USDA clothing budgets: Annual costs,

consumers, Baton Rouge: Loulsiana State University, 1973.

Childers, 7. T info t =poor serica. Metuchen,
N.J.+ The Scarecrow Press, Inc., 1975.

Coleman, M., Prisster, J., & Robertson, F. R. Flve-ves
project involving young homerakess in lew-income rural
areas in Alabama. Cooperative Extension Service, Auburn
University, 1665.

Creelmore, A. M.




Michigan Agricultural Experiment Statlon Project Wo. 783,

1966

Gallup-pell, public estimates family of four needs 5177 a

week living costs. [The Courler-Journnl and Tlmes, Feb-

ruary 29, 1976, pp. A-7.

Gngoette, E. Homemaker teachers nssist low-lncome families
Hartford, Connecticut. Working with low-inceme familiez.
Washington, D.C.: American Home Economice Associntion,
1965,

Harrles, N, An active role for home economists in consumer

affairs. Journal of Home Economice, £3, (1), 2k-29.

Hollingshend, A. 2. W pogin opit
Haven, Connecticut: Yales Station, 1957.

Hurry, J. B. Prospectives in soeial Inquiry: poverty and
its viclous circles. London: J & A. Churchill, 1974,
Incomes moving upward in Muhlenberg County. The Lender-Newn,

Decembey 15, 1976, pp. C-1.

Irelan, L. M. = me fo styleg. washingtons U.S.

Department of Health, Education, and Welfare, 1966,

Jenkins, K. C. ¢ d te T . 1
asls for 2 PES maamento - £lapt i
Lying values. Unpublished doctoral dissentation, The Ohio
State University, 1973.

Jenkins, M.C. & Dickey, L. E. Conoumer types based on eval-
uative criteria underlying clothing decisions. Home Fc-

mics Rege Jou » 1976, &, (3), 150-162,
Johnson, C., Coleman, A. E., & Clifford, W.N. Mountain Famji-




lieg in Poverty (Final Beport). Lexingtons Unlveraity
of Kentuclky, 1967,

Kargz, E. F, & Stack, T. M,
and prefa e or {ibe
Dept. Azr., Market Ren, Rpt. No, 1013, Washingten, D.C.:
U. 5, Government Printing Office, 1974,
Kentucky Department of Commerce,
gconon statis g. Frankfort, 197s.

Money income and Roverty stptys of famil les and pergo ns in

the United Stateg. 1974 (Advance Report), v, 5. Department

of Coimerce Buresu of Censua. Issued July 1975, Serles
P-60, No, 99.
Nelderfrank, E. J. | g with ¢ I t + (PA-B91)

U. 5. Department of Agriculture, Federal Extenslion Service.

Patson, N, K. Mﬂmw—f-&mur_n.m_q_gwﬂ dre h ¥
Years old In low-income familiss. Unpublished doctoral

dizsertation, The Ohio State University, 1971.
Paulsen, A., Saupe, W., Daft, L. & Nelaon, D, Qur Poor Neish-
bors. USDA National Agricultural Policy Committee, 1970.
Peterson, E. of + ne
i I i g, Fresldent's Committes on

Congumer Affairs, June 1965,

Feterson, E. W W= L7 m 2g. Washington,

D. €.+ American Home Economics Asgociation, 1965,
Population growing., The L der-lgwg, December 29, 1976,
FP. C=1,




New York:

lor, P, & Crumley, W. Self imag how do the poor see
thezmoelvea?

Smoake, M. J, Survey t bleme of clothine Young

shildren in families recelvine pyblic as ilstance. Unpub-

University of nesene, 1967,

Guide for teachins low-income congumers, Richmondi

Eastern Kentucky University, 1969,

dom _Houge Rictlonary of the English Lansuage. New

York:s Random Houge, 1949,

iversity of Kentucky. selected social and economiec data for

the Pennyvrile Area, Xentucky. Princeten: University or

Kentucky,

nirg low-1..ome
homemakers interosts ne area of textiles clothing.,
3hed term paper, The Ohio State 1 eroity, 1972,
Characteristics of the disadvantaged.

workshoDs on pethedg of wor

resource farmers, 19




Block, C.
hold. ¢ g - Hets ge 1972, 48, (1).

Braguglia, M. ¥. & Rosencranz, M. L, A comparison of clothing
attitudes and ownership of negro and white women of low

soclo-economlc status. Jourmal of Congumer Affairs, 1968,

2), 182-187.
Downie, N. M. & Heath, R. W. Zag
York: Harper & Row, 195%.

Holloway, R. J. & Cardozo, R. N. Congumer problems and market-

n 1 w=1neom 1) +

2tudy. Minneapolisi University of Minnesota, 1669.

Kelly, E. & Turner, D. N. Clothing awareness and feellings of
deprivation <0 satisfaction among lower social class first-
grude children, Journal of Home Esonomics, 197¢, 62, (6),
396.400.

McEwen, S. J. Preferences und acquisitions of clothine fur

fanlliez. Unpublished maaster's thesis, University of Rhode
Izland, 1969,

Nelmon, H. V., Lowe, F. K., & Dalrymple, J. I. Preparing dis-
advantaged pupils for homemaker and wase-earner roles, Home

Economico Regeapch Journal, 1975, L, (2), 103-114,

Nelan, P. L. Working with lew-income families. Washingten,




D, C.t Armerican Home wemice Acsociation, 1905,

Pahopin, J. 5. An exploratory study of technigues for deter-

eining congumer preferences in children's wenr. Unpublighed

doctoral dissertation, Ohlo State Univeraity, 1958,

Sehickel, J. A. 4n investisation of golocted faotors related

to elothine and pergonal appearance of low-income, rural

famil Unvubliched master's thesls,

University of Wisconsln, 1970.




	Western Kentucky University
	TopSCHOLAR®
	5-1977

	Problems of Clothing Elementary School Age Children in Families of Low- and Middle-Socioeconomic Status in Muhlenberg County, Kentucky: Comparisons and Recommendations
	Kay Grise
	Recommended Citation


	gks-001
	gks-002
	gks-003
	gks-004
	gks-005
	gks-006
	gks-007
	gks-008
	gks-009
	gks-010
	gks-011
	gks-012
	gks-013
	gks-014
	gks-015
	gks-016
	gks-017
	gks-018
	gks-019
	gks-020
	gks-021
	gks-022
	gks-023
	gks-024
	gks-025
	gks-026
	gks-027
	gks-028
	gks-029
	gks-030
	gks-031
	gks-032
	gks-033
	gks-034
	gks-035
	gks-036
	gks-037
	gks-038
	gks-039
	gsk-040
	gsk-041
	gsk-042
	gsk-043
	gsk-044
	gsk-045
	gsk-046
	gsk-047
	gsk-048
	gsk-049
	gsk-050
	gsk-051
	gsk-052
	gsk-053
	gsk-054
	gsk-055
	gsk-056
	gsk-057
	gsk-058
	gsk-059
	gsk-060
	gsk-061
	gsk-062
	gsk-063
	gsk-064
	gsk-065
	gsk-066
	gsk-067
	gsk-068
	gsk-069
	gsk-070
	gsk-071
	gsk-072
	gsk-073
	gsk-074
	gsk-075
	gsk-076
	gsk-077
	gsk-078
	gsk-079
	gsk-080
	gsk-081
	gsk-082
	gsk-083
	gsk-084
	gsk-085
	gsk-086
	gsk-087
	gsk-088
	gsk-089
	gsk-090
	gsk-091
	gsk-092
	gsk-093
	gsk-094
	gsk-095
	gsk-096
	gsk-097
	gsk-098
	gsk-099
	gsk-100
	gsk-101
	gsk-102
	gsk-103
	gsk-104
	gsk-105
	gsk-106
	gsk-107
	gsk-108
	gsk-109
	gsk-110

