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the old,

-

with the new -

Move over Baby Boomers...

!
GENERATION X HAS ARRIVED ,
——— STORY BY SHERRY 1. WILSON .
Answering life’s problems with mom and dad’s credic “They'll buy anything.” psychology professor Patty  and sce if that's offered as a carcer, Owen said.
card, staying in college six or more ycars and not having‘a'ny Randolph said— especially Jooks. Young adults have grown up with single parents or as
real goals or responsibilities is seen by many as the casy way High-fashion tights with flea-market tops and sweaters st latchkey kids, and these could be some of the reasons for the
out. “X"en apart. Young people look f0 appearance as a pastime. feclings of doubt when it comes to getung morivated in hife.
For some students, it's the only way. They ae memboef®f  I¢'s #ficel-pood quality about ther, Randolph said. she said,
the latest media stir and marketing craze — Generation X. *Xcrs Jook and dress within gruain boundarics. Famous Values and perceptions arc learned as children, Owen

Some students admic they have no moncy, uo goals, no | aney such 2 Kae Moss have decided on a starved physique  said. “This gencration is influenced more by peers, rather
motivaon. They are in college to find a position in life,  and shiny Foce: Marketing has edged the Joak by giving it a than by aduls.”

something that will make’ them happy — the thing is, they /name, “the waif look,” and by making it a femi must Randolph, who read the book “Generation X.” said she

just haven't found it yet. - | among the new generation. | ~\ * believes this gencration is comparable 0 the generation

“I think I'm part of it,” Harrodsburg freshman Stephanic { \ I v around the wrn of the century.

Royalty said of the term “Generation X.” \ Sex \ 51 “1f we look at the disaffected 19205, at the people taking
“I'm 5o confused right now, and 1 have no idea whatimy | | “X"ers have grown up in 2 sexual revolucon that is the  time to find a place in life, going Paris and studying art as

interesis are.” | 1AL | first to cstablish “safe sex. away of life, it was a very clite group then, and now itis on a

She feels targeted to bu)”lhd xy:nd bu;&;q natknoy i1 "The college population scems ta take sex quite scriowly,” bigger level,” she said.
she will ever leam o $ave moncy. \ P j
Royalty, an undeclargd majoryis Jooking for & part-tme = I‘\‘

The young people who took lifc at a slow pace and were
Y continually financed by their parents were criticized. Famous

b so she can k with hecigrowing cxpemses. She - P . oncs such as Eracse Hemingway and F. Scott Figerald
,x‘:xn:i‘: :m:uc:f hczro:i‘;on dggn:ug;. Bas i?rkqhu\,, 5 Th,ls g‘"“":‘a“on 5 lnﬂUCDC(’J’.} _mOIC by m:!‘u::::i n th:ugwup uil:‘:’:::.n‘h‘xuwd on:\"‘\zj:: ua\::\c‘

Undl she ﬁgumi out what she wants to do,4he said she pcc[S‘, rathctthan by adults. 19 Pasis 10 spend tume with friends and to Spain for bull-
will take life one sicp at a time, looking for what will one day ¥ 109 y JUPY OWEN "MW‘F"

motivate her. “Now therels opportunity to cxplore that again, mostly

“1 eventually wang to do something worthwhile,™shg said. | { | 1 \ Career W}(ﬂ Directar  pecause of college opportunities.” she said.
LAVLE AY \ TN B 1 Tams IR Students have the means to travel abroad for study, ©
WHAT [T'S ALL ABOUT Rindolph said. *Although they arg unclear aboyt/goals, they | take time off for themsclves and to open their minds up t©

The phrase was coined in a best-sellipg novel by l)ou&i.i; are very avage of the materalistc market value of s inads.? | the world:
Coupland when he decided w ostablish a look and feel for “X"ers watch ‘MTV, . Fox Broadcasting Cos, “Ywensy years ago, we belicved careers were for a lifedme.
the *90s. His book, “Generation X, iptroduced the United Enterrainment TV, They mad magazines such as Details,  Wheee now, carcers change midway through life « al

States to its latest vgraiog of the young adule, Spin; Rolling Swn& and Egterdinment Weekly, All of them  tumes,” Randolph said. “This makes the future e
When Couﬁlmd decided 10 term himgelf and bis pee are geared to the lifestyle and all of them feed aff the current  dictables students can sy *OK, now if L don’t ik fung,
group, the only clear thing was that they were notyet tend of “What nex”, W\ph said, 1'll do something else.” ™

labeled, of just an X generagion.

Soon after the book was publiM‘mcdu found there is THE WORKING WORLS . m IS NOT REALIST

power in the labeling of groups of people. Career Services Director Judy Owen said most of the art- Bowling Green freshman Liz Tims said st e
There are 46 million 18- t0 29-year-olds who fecl the des about "X"ers are negative and show young people with  withicall -
same way. Falling undéx this new gtnculiun'; mysterious  no ideas about carcers or jobs. “1 have heard about it, but | don't thit creo
label, they abso are falling prey @ the marketing world. “| see nothing helpful in making chose kinds of judg-  type.” she said.

“The fashion industry, fast-food franchises, alcohol compa-  ments. | don't think that is helpful to lump them into onc Tims, who is looking for 2 puf-umc jo At
nics and advertisers all have admitted to the fucling of dtle,” she said. *1 would rather look at people individually; | enos with finances, said she takes everything

Generation X, which has grown into 2 frenzy of money- find that is an easy way to find excuses.” T'o cut down on expenses, Tims said, .

spending, sex-sclling and fast living among the young. College students should take their ume in deciding what  sew her dlothes. It is just a way 1o be reo '
Television and radio target twentysomethings, fashioning they want in life, she said. the,way they cope with my big college exp

a certain image whigh cvery young penon “should possess™ There are all kinds of carcens available, and the important “1he money | spend is very important

and strive for. thing is w determine the kinds of things students are doing “I'm not aimlessly going through life.”
. v
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HOW TO HANG ON TO YOUR DOUGH.
(WITHOUT CRAMPING YOUR STYLE.)

#7 Separate “needs” from “wants.”
Hint: A bed is a need. A Mr. Microphone

Is a want

#- Split the bill but only pay your share.
Why, put in for someone else’s swordfish
if all you got was soup!

for 1t instead

/5 Keep your eye on your wallet.
Have a Citibank Classic card in case you
lose it. The Lost Wallet”™ Service can get you
emergency cash, a new card usually within
24 hours and help replacing vital documents
.

WE'RE LOOKING OUT FOR YOU.”

To apply. call 1-800-Cl NK
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' #5 Set aside money for emergencies.
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“People in our age group are finding out exactly
what it is they want to do and controlling their own life...”

Two Generation Xers speak out on life

owling Green senior Jennifer Armstrong and her brother Jimmy admit it. she was displacing what she could do at Western.

They fall into the “X” identity. 1ts a late Friday night, and Jennifer sits, “The two schools are really not that much different,” she said. "1t was like the
crossing her legs underneath her stff green dress. Jimmy sits next to her, little-minnow-in-the-ocean effect. | dowplan on going back, though.”
smoking a cigarette. Both are reflecting on their lives and if or when they will Switching directions has been od for her, she said.
take off. Jimmy has had the same expetiencg. \
They have gone through life giving opportunities a shot and finding carcer “The a me was really good,” he said. “It helped me make up my mind
paths by going outona whim. for what | ted. Acadesically/1 have been doing well here at Western; if's
Jennifer, 22, came to Western wanting to start a career in photojournalism. She ditferent.” ;'“ S 1

changed her mind and a few semesters later became an art major. Later, she oth have spent 1 3 Tooking into a career to follow, and
spent a semester studying art photography at The School of the Art Institute of Bu\cy saythelfrparents are supportive. “Our parents have always been
Chicago and has recently transferred back to Western to complete a degree in art orRe! hey never givéus-Whydon'{ you get a real job? * Jenmifer
with emphasis on painting. said 77\ RN

Armstrong’s brother Jimmy, 25, is a freshman nursing major. After three Their-paféents are alw“'yéﬂppbi'uvc of \;ha‘ accomplishments they do
semesters studying civil engineering, he i A\ ' comipiete, Jimmy added. He said he and his
“flunked out” of Vanderbilt University in | Sister-want fo take time to find their

indiyidualism instead of sliding into 2

1992. To pay off an accumulation of (
~foi | .
{ ! \/:Asmuch stuff as is out there, it takes a
¥ while 10 take it all in,” he said. “You've got

i

student loans, he joined the army, where

he trained to be a medic. He's starting out

“fresh” now and wants to focus on a

medical career. /1o take the time to forfhulate a belict
~Life is kind of like going through apd

. T system.”
cxpcrmncing and picking out what you

want and what fits you, Jimmy sid STORY BY SHERRY L WILSON {7 T B e peomined sot o g5

\ ~ § .
Jennifer agreed, and she said she has nat .{gelw}:?‘&u ;zr(;‘n‘usai ?m 4w get
never been afraid of succeeding. s¢ they don’t wast to
“That’s what Generation X is about,” she said. “During post-World War 11,
you were supposed to do something like get married and get a job to support the
family. Today, it's about getting out of hat ruled set.” ‘
ennifer and Jimmy both live at home with their parents and younger brother
to save money, and they both work part-time jobs. They want to graduate

¥ o

g TR

¥ s an aM\: because we havé been forced 1o adpest ©

e n seven @lics \yi’ul-: Browing up. They,went 0 schoot
dlike “ghettos” in BatorRouge. La., and have attended upper-

knowing that they chose the life they want to lead. class Is I
Jennifer said she went to Chicago to study art because she was trying at the” " family lob because ok hisob as an accountant.
time to get focused. Li st ebFapinthe | ve gota family“He did tharight Amencan thang,”
“It's what 1 wanted to do, but at this point, I'm not ready to get focused,” she  Jimmy said. “People in our age group arc finding out exactly what it is they want
said. ‘ : to do and controlling their own life.”
The main reason for coming back to Western was expenses, but she also said Don't look at this generation in a negative way, Jennifer said.

| LOOK WHAT :

DOLLAR GENERAL

HAS TO OFFER FOR
TEMPORARY EMPLOYMENT

Great wages at $5.75 an hour.
$100 BONUS afier 6 weeks as a temporary.
" $200 BONUS after 12 weeks as a temporary. '
If you are interested in learning moie about the positions we now ;ab
available in our Scottsville, KY distribution center, stop by and see us

Tuesday, September 27th
DUC Room. 349 between
8:00 a.m. and 3:00 p.m.

" E.O.E.
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Those of us included in the term Generation
X know that “Reality Bites.”

It is echoed by our music,
and displayed in all its morbid glory by
“The Real World.”

Our culture mocks us and the media has
slapped our entire existence with a black
censor bar. And yet, through it all, our diversity
and contributions endure.

Throughout our lives we have walched
ourselves grow up on the big screen and
wilnessed ourselves reflected in the revival of
music.

Can the identity everyone claims we have

satirized in films
MTV's

‘90s?

Let's say it can. .

The following are some of the most accurate
reflections of Generation X:

A “Pump Up the Volume” is the most
accurale rcpresenlllion of our generation’s
fight against one another, besides being one of
the best (and most underrn‘cd) movies of the
‘80s.

It mirrored the miniature society of high
school and how different social types are
heterogencous when mixed. And, of course, it
brought to light the struggle we all have of
finding our own identity.

«I don find it particularly encouraging that
we live in this like exhausted decade where
there's nothing to do arid no one to look up to,”
Christian Slater's character said in the movie.

ISTEN Up

loo..ol..0.00.000.0....00000.0000-000..-l

s Xers how

lost be found on that long media highway of the .

and turned into theme parks.”

A The song *Smells Like Teen Spirit”
defined teen angst. It was the ballad of
frustrated youth, as was the entire Seattle
Sound.

_ Nirvana's frontman, Kurt Cobain,
epitomized that angst with his shaggy hair,
scratchy

screams
and power
riffs. His
death was
t h e
ultimate
reflection
of the
struggles of
* Generation

Patrick
Bemardy

Commentary

A MTV
defined
our generation rather than reflected it

The entire concept of MTV revolutionized
Generation X. It gave us a medium of our own
tob dish our scarred i in the form of
hit songs and surreal music videos.

MTV told us what was cool, showed us how
we looked and always gave us something to
watch.

Its music became our anthems and its
images were our therapy.

A "The Breaklast Club,” although a little
before the growing up of Generation X, was a
perfect model of teenage confusion.

September 27, 1994

eXpress themselves

The movie is a cult favorite to Generation X
because of the relatability of its subject matter.
All of us were labeled either a basket case,
athlete, princess, brain or criminal by our
peers in high school, and what continues to
amaze Generation X about the movie is the
truth it manages to capture.

A Pearl Jam's “Jeremy” and another
Christian Slater movie, “Heathers,” touched
upon one of the most important issues facing
Generation X — suicide.

Unfortunately, Generation X seems to think
suicide is a powerful way to deliver a message
to someone who otherwise would not listen.

Both were powerful reflections of
Generation X's attitude toward the evil and sad
fact that suicide sometimes gives someone a
soul no one thought they had.

A And last but not lcast is “Reality Bites,”
that testament to a dying Job market where
even a college education cannot pull us out of
fast-food work.

The movie was well-timed and helped
Generation X receive a little sympathy about
their opportunities and future. Winona Ryder
was the mode! character, a college
valedictorian.

But where is that identity? It's there
somewhere.

While we're looking, maybe we can use
what's lelt of our lives to make a better world
than the one left to us.

Perhaps yet, we can put our hypocritical
parents to rest, knowing we have done them

“All the great themes have been used up proud.
fe ~

o.o-ooo-.lool-onon.oootooooonoo...o-c y

I'm over the hill.

1 can't believe it; I don't know how it happened. It’s not that one
morning | had arthritis or started losing my hair or anything.

I¢'s just that I'm on the fading side of youth. .

Why? Because there are no more farget ages. As a young tecn you can't
wait to be 16, when you can drive; then 18, when you can walk
comfortably into R movics; then
21, when you can drink.

Then hello, adulthood.

No wonder they call people my
age disillusioned. This is 12 We

5 pocket sueded jeans in ruby

evergreen chocolate and ink
sizes 24-32W. 560

Basic denim jeans in stonewasn
sizes 24-32W. 558

Long sleeve knit tops In assorted styles.

S-M-L. $26-540

R R

Batter Junior Spc

thought it was cool to be this old.
Cara Now | sce it was more fun
Anna pretending to be old because you
could get away with a lot of things
Commentary — simply by being young.

— Say you're 21, like me. Now
there are no rules to play around with, except the big, scrious ones. No
slipping out at night to sc¢ friends, no sncaking intw movie theaters, no
fake 1Ds or telling an older friend to geta certain botde for you as you
wait outside the liquor store.

The next age marker for me s senior ditizenhood, and frankly, AARP
benefits aren’t half as fun as making out in the high school parking lot.

I've felt this coming since | turned 21 in May. After that, life suretches
ahead with no markers, no birthdays introducing new freedoms. But
being over the hill really smacked me in the face this summer, when 1
worked in Florida. Being new in town, | was trying to find things do,
places to go. | uied roller hockey.

The boy at one business mumbled into the phone with a voice | used
to think was 50000 cute, and now it just sounds drugged: “Yeah, we have
roller hockey. Does your son play or something?”

What!? *No, 1 do.”

*Oh. How old are yuh?”

Fect planted on the floor, eyes burning in what I thought was his
direcdon: “21."

“Oh. We don't have league play for people that old.”

That old, that old; it echoed as | hung up.

“This was new: too old to do something?

1 feel like I've locked myself out of my house. | look back through the
lighted window and scc the next generation: a group of 12-ycar-olds,

scxually active, some COMpULEr-3avvy, some already prepping for
ollege. All who have nine more years before they hear the door slam
behind them, and they whirl around and say, “Where the hell am 12° o

You know, I've always looked at the label *Generation X" with ! il = ¢
skepticism. It's oo clinical; a well-defined age range, cconomic factors, \ .
cducational factors. d .

Dump those determinations, and I'm willing to say a Generaton X
does cxist. It's full of people who aren’t sure of the next step in their lives. -
k'sm:.bulMupinimou!dbemydadaftwynnap.aﬁnh:kﬁhb % h s
office job and wok a hard look at his future. It could be anyone, of any -
age, anywhere, who slips from a routine to take charge of an unsure life. ) Y

So today | say I'm over the hill. But tomorrow | may laugh at that and C A S T N E R /5 0 T T C
think 1 have my whole lifc ahead of me. That's just the way it goes. U

This column originally ran this summer in the Palm Beach Post. ’
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- as a typical Xer.

A Like the grunge look? Chances are if you sport

flannel, Doc Martens or nose rings, you're viewed

A Working at a trendy restaurant /coffee shop,
video rental store or music store puts you into
the McJob category, another term that comes
along with Generation X.

A So you're a senior and still have no idea what

’ " _ you want to do with your life? Don't fret. There's
Listen wfe, W‘m Aene: a whole generation out there made for you.

, Call us what you will,
, but slackers we are not

Generation X, Slackers and Baby Busters.

Yes, this is what the previous generation, the
Baby Boomers, are calling you and me.

Why?

Because to them we are a bunch of whiny,
spoiled brats who go to college only because we
have nothing better to do, then drop out only to
seck employment at McJobs — Blockbuster
Video, The GAP or Tower Records — and sit
around in coffee bars, smoke cigarettes and whine
all day about how the national deficit has ruined
our future while reading th st issugq of Details
magazine. d "&

Well, | for one am not about
to let a bunch of Woopies —
well-off older people — sit
back alksccure in their savings
and loan-financed houses with
their Bass loafer-clad fect
propped on the Ethan Allen
coffee table, drink wine coolers
and define who we are.

Mitchell
Quarles
Commentary

WE ARE NOT SLACKERS

These people only exist in Hollywood movies
such as “Reality Bites?” “Singles” and “Slacker”
and the Douglas Coupland novel marketedly
titled Generation X: Tales for an Accelerated
Culture.

1 don't know anyonc as self-consumed and
depressing as the Winona Ryder character in
“Reality Bites,” nor do I want to.

The soundtrack was good. Other than that,
the movie served no purpose. Most of us already
know that reality doesn't have teeth, so it can't
bite, and that Domind's takes checks — but
charging the gas to Dad and pocketing all the
patrons’ cash wasn't a bad idea, Winona.

Nor do 1 know anyone like the characters in
the Coupland novel who drink all day and make

“\up stories to tell onc another instead of dealing
with reality.
WE DON'T WHINE —— AT LEAST NOT
ALL THE TIME

Well, “whinc” is not poligically correct enough,
so let’s say we worry a lot.

And we Kave reason. Take a look at our inheri-
tance — a trillion-dollar deficit, an environment
that makes life on Mercury look inviting and,
worst of all, AIDS.

I'm not saying this docsnt affect cveryone, but
we are in the high-risk group. Boomers didn't
have to worry that sex would turn into a near-
death experience — not unlike bungee jumping
with a very worn rope.

WE JUST DON'T BUY IT

1f we are so wishy-wa.sh.y and unable to find a
job worthy of our Boomer parents, then why do
advertisers target us so heavily?
A McJob only pays so much.
Stop with the twentysome-
thing movics, television shows —

“Mclrose Place” is unforgivable
— novels and magazines. The
anly good thing that came out of
this “Pin the tail on the Xer”
marketing game was Details

— magazine. Anka Radakovich was

a blessing; the creator obviously was not a Boomer.

S0 WHAT IS GENERATION X?

Unlike the Boomers, yuppics, woopics and
grumpics — grown-up mature professionals —
who think we live for cappuccino and the next
sale at The GAD, we are:

Realistic about relationships. We'd rather be
single than rush into marriage -— we were not
fooled by June and Ward — and have kids, only
to use them as negotiating tools in divorce court.

0 Committed to'causes. We protest with a
purpose and not just because it's the fashionable
thing to do. We know more about how to save an
environment bruised by Boomers.

0 Scared about the job market. The twen-
tysomethings entering the job market are finding
a country still in recovery from a Reaganesque
recession, and employers are not all that excited
to sce us and our degrees.

So all you bad-mouthing Boomers, get off our
plaid GAP shirt-covered backs and let us drink
our coffec and live.

A Using the parent’s credit card? Such depen-
dence, those of the Boomer generation claim, is a
disgusting habit of this younger crowd.

CHeoswe—

HAIR DESIGNS. iNC

782-CUTS
782-2890

Midtown Plaza
901 Lehman Avenue

Nine Inch Nalls
The Downward Spiral

S

Motion Picture Scunarock
Natural Born Killers

GREENWOOD MALL BOWLING GREEN 782-0407

T Vu;u. MasterCard, Amencan Express and Discover

DISC JOCKEY
music stores




September 27, 1994

MEDIUM PIZZA & WINGS

One 12" Medlum
s 9 1-Topping Pizza
plus a 10-Piece

Order of Domino’s
NEW!!! Buffalo Wings

CAMPUS DELIVERY ONLY

EXPIRES: 10-11-94 349
Vaid al passcipating stores only. Notvalid with any other offer. Prices
may vary. Customer pays appiicable sales tax Delivery arealimited [
10 onsure sale driving, Drivers carry less than $20. Drwvers are not
[ © penalized for late deliveries. |

. TWO SMALL 2 'I'OPPlNG PILZAS .

$88

Two Small Pizzas,
each with your
choice of any
two toppings

PRl ExpiRes: 10-11-94 120

zq Valiid al parscipasng stores only Mot valid with any other offer. Prices

IR mayvary. Cusiomer t pays appiicable sales tax.  Delivery area kmited | |
Ll © ensure sale driving. Drivers carry less than $20. Drvers ase not

M o jonaized for late doiveries |

W campusseeciaL M .

s One Lar e
Hand Tossed Pizza
with your choice

of any one topping
CAMPUS DELIVERY ONLY

EXPIRES 10-11-94 599 '
Valid al parscipating stores only. Nolvahd with any other olfer, Prices
may vary. Customer pays appicable sales tax,  Delivery ar rea lmited
© ensure sale Griving. Dnmluvyhalmnlm Drivers are not

© penalzed for late dokvenes. I

DOMINO’S
PIZZA

W.K.U. VICINITY:

781-9494

1383 CENTER ST.
N. BOWLING GREEN:

781-6063

1505 31W BY-PASS -
S. BOWLING GREEN:

-781-1000

3901 SCOTTSVILLE RD.

Domino’s Pizza

iS now hiring
delivery drivers.

i} Are you at Ieasl
18 years of age?

« Do you have a
denemlable carand
insurance?

Ei Doyouneed a nan
or full-time joh?

\g\ea& Jome Jou9h2

« Earn a competitive wage, plus tips and
mileage compensation for every order you
deliver!!! (average over $8.00 per hour)

@y

Enjoy workmg flexible hours

Beina posmon to further advance within
the Domino's Pizza system

Part and full-time positions available

Apply in person at.

DOMINO'S PIZZA

1383 Center Street

Limited delivery areas 1o ensure safe driving. Drivers carry under $20. ©1994 Domino's Pizza, Inc.
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