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The business of off-track simulcasting appeargito be
grbwing every day. In 1986 aloﬁe, 70.6 miilion people bet
$10.5 billion at the windows.1 I work at one of these pari-
mutuel windows at Dueling Groﬁnds in Franklin, Kentqcky. We
ére opeﬁ yeér rpund, simulcasting from which ever park is running
at that time. "I work with thege'peopie who come up to my window,
taking chances, risking money in the hopes of winning more
back;

The biggest mistakes most?betters make are betting too
much, too often, on longshdts,'and betting too little, too
seldom, dn favorites.% From my own personal experience;'I
have found this to be true. There are people who will never,
no matter what, bet on the favorites. If a horse is listed
as a favorite they will automatically disregard that horse.
Also, there are<always people that will place a lot of money‘
oin the long shots. Long shois like 99-1, 50-1, etc. will
pay off good if they do happen to come in, which is very, very,
seldom. But nothing is impossibie. |

Different people‘have different ways of betting. Some
use the racing forms,some use the green sheets, some go by
the hpfse's names, the jockeys} and some just choose numbers
at random. People also do things that they strongly believe
will bring them good luck. Inlan interview with Kim Scarbrough,
another teller at Dueling Grounds, she said that she's found
thét customers will continue.doing business Qith a specific
teller that haé previdusly,sold them a winning ticket. They

believe that changing tellers will change their luck. People
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also have strong beliefs in things that will bring them~bad
luck. 1In an interview with Betty Bryant, another co-worker,
she has found that custdmers do not want the teller to wish them
good luck, for fear that this brings bad luck. Also, she has
found that customers do not like $50 'bills. $50 dollar bills
are believed to bring bad luck. Some customers simply refuse
to accept a $50 dollar bill from aﬁy;teller. I have rubbed
and kissed many tickets for customers who believe that this
will somehow blesé their tickets. Another thing that I have
found out is that if a teller aéqidentally hits the wrong key,
the customer will want the ticket anyway. They will buy the
ticket with the mistake, as well as the intended ﬁicket. This
is as long as the amount of money is considered reasonable.
The customers somehow beliéve that this is a sign.

I have actuélly had customers come up to my window, ask
me to close my eyes, point to a horse, and then they will rplace
a bet oh that horse. The majority of the time, people who use
" such systems usually do és well as the people who use the raciné
forms or green sheets. There are a courle of men who come to the
track with microcomputers. 1In the end, though, they are no
more successful than the average customef.

Leonard Ragozin is an extremely rare man that does .an
excellent job of figuring out how weIl‘a horse can really run.3
He has devoted himself to the task of figuriné a horse's track
sbeed.A He does not use>the class, the pace, the jockey, or the
racing form. He uses only the physical factors, such as

the wind speed, the jockey's weight, and the condition of the



-track.4 Ragozin is now a "central figure" in the racing field.
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He is known across the country fer his accurate predictions.
For example, in June of 1987, he went against the experts in
avgggg survey and picked BET TWICE to win the Belmont Stakes.
He won by fourteen lengths.6 Raéoéine is expanding more all
the time, from a one man cottage to a- computerized operatlon,
employ1ng 20+ people.

Despite the rising number of off-track simulcasting
facilities, simulcasting may be on the down fall. According to
Gerald Lawrence, general maneger oflCﬁurchill Downs, simul-
casting may be declining. In the May 8, 1989 issue of Business
Week, he states "This is a disaster waiting to happen, .if we
are not careful."’ One reason for this may be that it is now
easier for experienced betters to bet more often. Such .a crowd
as this is growing older and smaller. There is a need to
bring more, y?ghnger bett@rs to the off -track betting facilities.
Ogden M. Phipps, president of the Jockey Club in New York says
the industry needs to do two things: lure people to the track
and educate them.a- Some ways to bring more people in to the
track might be a kit explaining.how.to read the Daily Racing
Form. Also, if possible, bring in an ex-jockey to explain
situations to the customers.

Despite the thoughts of simulcasting being on the decline
and despite the many different systems of choosing winners;
there,ere two economists who think thet they have é sure system

of picking winners. In the April 4, 1988 issue of Forbes,

Asch and Quandt describe their system.9 Their system goes like
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this: notice the horses whose 16@ odds are falling dramatically

- relative to the morning line. Bet those horses to place or

show. Over the long run,'this strategy will prove to be profit-
able. I have noticed this to be true on several occasions.
People will watch the odd board élosely. They will notice
the ones who drop the most 30 minutes before the race goes off.
They will then place a last minute bet on the horse or horses
to either win, place, or show; Tﬁe horse usually ét least
shows on the board. |

I enjoy my job at)Dueling Grounds, mostly because I enjoy
working with the people. Also‘it is fun to try to pick which
horse will win. I have found tbat while sohe people take this
very seriously, most do it for fuﬁ._.They enjoy it and find it
to be a pleasant past time. These are the customefs who

have the funny little ways for picking horses, and they are

'the most fun.
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INTERYIEWS
1. 1Interview with Charles Cury, a regular customer at Dueling
Grounds.
2. Interview with Kim Scarbrough, a co-worker at Dueling<Grounds.
3. Interview with Betty Bryant; a co-worker at Dueling Grounds.
4. intérview with Carolyn Cardwell, a new customer at'Dueling

Grounds .




