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GENRES OF CHILDREN’'’S FOLKLORE

In this study of children’s folklore genres, advertisements were collected from

three popular magazinesﬁ Better Homes & Gardens, Ladies” Home Journal and Parents.
Advertisements éontaining certain types of folklore were collected from three years
(1992-1994) of each monthly magazine, equalling 108 magazines. This collection indi-
cates that advertisers frequently and effectively use images of children, often plaﬁng or
eating, to market products to adults. Why is this marketing plan effective? Perhaps, as

Jay Mechling wrote in his article, “Children’s Folkore,” in Folk Groups and Folklore

Genres it is because all adults were children once.

In marketing items like clothes, food, toys, diapers, Vacatibns, medicine, shoeé,
and figurines, advertisers face the challenge of attra_cting.the consumer’s attention. Itis
apparent in this collection that advertisers try to appeal to the adult’s memories of
childhood. As these memories are manisfested in the advertisements, they contain an
immense amount of folklore types. Therefore, this collection is organized by genre. All
genres that eﬁsted in the advertisements in the magazines were collected. These
eleven genres that were found are listed from greatest to least in frequency of occur-
rence: games, folk speech and naming, folk customs, folktales, rhymes, playing with
your food, folk beliefs, folksongs, riddles, folk gestures, and proverbs. On the whole,
the genres and subgenres were arranged according to Jan Brunvands organization of
folklore genres in his book, The Study of American Folklore.

Games, the largest category of genres, had 56 examples (see table 2). This genre
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is broken up into two major subcategories: games with objects and games of action.
Although Brunvand did not have a subcategory for “make-believe and dress-up,” this
first subcategory under games with objects had the majority with 17 items (see table 2).

" The imagery in this category largely involves young girls dressing-up in worﬁen’s
clothing and applying make-up to themselves (see Appendix A, pp. 15-24).

In “found objects,” the second largest subcategory under games with objects,
'playiﬁg with the dirt and sand were the most common types of games with six items
(sée Appendix . 35-40).-‘ Games with “manufactured objects” came next and these items
involved swing sets, paper dolls, and rocking hbrses. The sports subcategory included
baseball, basketball, and football.

The second major subcategory, games of action, was divided into three types of
games: “battle,” “hiding (peek-a-boo),” and “hopping (jump rope);” “Battle,” “hiding”
@d “hopping” are often listed as types of games in scholarly work. In this collection,
there are examples of traditional “battle (Cowboys and Indians)” and “hopping(jump
rope)” games, but the only example of the hiding game is “peek-a-boo.” Again, like
“make-believe and prétendiné,” ”peek-a—boo”.is not commonly listed as a hiding game,
but items of this nature are notably recurrent in these three magazines.

In the second genre category, folk speech and ﬁamhg, “slang” comprised the
majority of the items (see Appendix B). The folk speech collected is either spoken by
children or spoken about children. The miscellaneous section includes names given to
children. The most common names were “stinker,” and “bundle of joy.” This genre

includes the leave-taking formula, “See you later, alligator” described by Elliott Oring

in Folk Groups and Fdlklore Genres.
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The third genre category, folk custom, is divided into three types: calendar cus-

toms, rites of passage, and other customs. Calendar customs include Valentine’s Day,

‘the Fourth of July, Easter, and Christmas. In this genre, rites of passage had the most

items with 11 total. The- most common rite of passage is the “first step” a baby makes.
Graduation and the graduate’s hat is also a commonly used motif. The other customs
include bronzing a baby’s shoe and the simple custom of parents “passing” things on to
their children (sée Appendix C). |

Thé folktales genre included mainly Marchen or fairy tales, especially

“Cinderella” and “Snow White and the Seven Dwarfs.” It is no surprise that

_Disneyworld used these fairytales in their advertisements. Like the Disneyworld

advertisements, other advertisements used the formulaic beginning and ending of the
folktale, “Once upon a time. . .” and “They lived happily ever after” (see Appendix D).
The animal tale, Goldilocks and the Three Bears, is a motif commonly used (see
Appendix D, pp. 157-159). |

One series of advertisements created by Keds shoes uses the characteristics of

the Indo-European folktale described by Brunvand in the Study of American Folklore:

“The hero in these tales is frequently' a poor stepchild who rises to wealth, power, and
authority through a combination of supernatural aid, good luck, and his own ingenuity
and perseverance.” These advertisements show children as giants happily terrorizing
homes, neighborhoods,land cities. One is actually titled, “Tales from the crib.” (see
Appendix D, pp. 164-169).

The sixth genre, rhymes, involved mainly nursery rhymes like “Simple Simon”

and “Jack and Jill.” All of the rhymes were twisted in the end to fit the advertiser’s
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marketing scheme (see Appendix E).

The sevénth genre, “Playing with your food” is typically not qualified as folk
genre, but Jan Brunvand, in The Study of American Folkore, lists “playing with your
food” as a subcategory in his list of genres. This subcategory is significant to this collec-
tion chilciren’s folklore .genres. |

Folk belief, the seventh genre, has Santa Claus as the primary motif. Other chil-
dréh’s beliefs include the tooth fairy and the boogey man (see Appendix G).

In folksongs, lullabies are the most common type of songs, particularly, “Rock-a-
bye baby.” Other folksongs include “Take me out to the ball game” (see Appendix H).

One company, Dirt Devil, vacuum cleaner manufacturers, dominated the riddles
by asking riddle like “What is red and light as a feather?” If you think you have the
answer, it’s actually the red Dirt Devil vacuum featured on the following page (see
ApPendix D.

The last two genres folk gestures and proverbs had few items. In folk gestures,
there are examples of the common “Give me five hand slap.” In proverbs, the common
proverb, “Like father, like son” was changed to “Like fé.ther, like daughter.

_‘In’all of these genres, children and children’s folklore are the key element. The
best series of advertisements is done by OshKosh B’Gosh. All of these advertisements
have photos of children playing and on the side is a list Qf words and phrases that are
dense with folklore, such as “Ghost Stories,” “Make-Believe,” “Jokes,” and “Sand
Castles.” It was difficult to place these items in specific genres, but they are placed
according to the genres they fit best in (see Appendix A, pp. 25-26).

For the frequency of items by year, 1992 had the most with 136 items. 1994 had
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106 items and 1993 had 99 items. For the frequency of items by month in the three-year
period, May and September both had 40 items; March and December both had 35 items;
April had 32 items (see table 1).

Of all the magazines, Parents had tﬁe most items with 156 total during the three-

year period. Ladies’ Home Journal had the second greatest amount with 76 items and

Better Homes & Gardens had 60 items (see table 1: the numbers in this table do reflect
addé that repeat themselves month after month). |
Again, overall, these advertisements are very effective in their market. It is
important to nbte that these magazines are geared towards women with or without
families. Parents, which had the most items, is definitely specialized for women with
children. When many of the advertisements ask, “Do you remember when. . .”the audi-

ence of these magazines must say “Yes, I was a child once.”
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Table 1: Magazine Issues covered and number of folklore items found

19902 Jan. Feb. Mardh | April May June July August | Sept. | Oct Nov. Dec. | #ofitems found |
BETTER
HOMES & 0 2 1 1 2 1 2 1 2 0 1 1 13
GARDENS
LADIE’S
HOME 0 2 3 4 3 3 2 1 8 2 0 2 30
JOURNAL
PARENTS 2 8 9 11 11 6 5 6 9 9 10 7 93
Total 2 12 13 16 16 10 9 8 19 11 10 10 136
1993 Jan. Feb. March | April May June July August | Sept. Oa. Nov. Dec. | #ofitems found I
BETTER
HOMES & 0 1 4 1 4 0 2 5 2 0 1 4 24 I
GARDENS
LADIE’S
HOME 0 0 4 2 5 3 2 2 2 3 2 1 26
JOURNAL
PARENTS 1 3 7 5 3 2 4 3 5 5 6 5 49
Total 1 4 15 8 12 5 8 10 9 8 9 10 I 99 I
1994 Jan. Fb. | Marh | April May June July August | Sept. Oct. Nov. Dec. | #ofitems found
BETTER
HOMES & 3 2 2 2 3 1 0 1 3 1 1 4 23
GARDENS
LADIE’S
HOME 3 2 0 1 2 2 0 1 4 1 1 2 20 |
JOURNAL
PARENTS | 5 3 5 5 7 5 3 5 5 6 5 9 63
Total 11 7 7 8 12 8 3 7 12 9 7 15 106

Note: the numbers in this table do reflect adds that repeat themselves month after month.
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Table 2:
Genre types found in the magazine advertisements during 1992-1994

BETTERHOMES&  LADIES’ HOME

GENRES GARDENS JOURNAL PARENTS TOTAL
A. GAMES 15 14 27 56
1. Games with Objects
a. Make-Believe & 4 8 5 17
Dress-Up :

b. “Found Objects” 5 2 5 12
c. Manufactured 0 3 6 9
d. Sports 4 0 5 9

2. Games of Action ' ,
a. Battle 1 1 2 4
b. Hiding (Peek-A-Boo) 0 0 ' 3 3
"+ ¢. Hopping (Jump rope) 1 0 1 2
B. FOLK SPEECH & NAMING 5 9 15 ' 29
1. Slang 5 6 . 6 17
2. Misc. (includes Names) _ 0 3 9 12
C. FOLK CUSTOMS 10 "2 15 27
1. Calendar Customs : 5 0 4 9
2. Rites-of-Passage 3 0 8 11
3. Other Customs 2 2 3 7
D. FOLKTALES 7 1 9 17
E. RHYMES 5 : 1 8 14
E PLAYING WITH YOUR FOOD 1 4 4 9
G. FOLK BELIEFS , 1 4 4 9
H. FOLKSONGS 0 3 4 7
1. Lullabies 0 1 3 4
2. Other folksongs ‘ 0 2 1 3
I. RIDDLES : 1 2 2 5
J. FOLK GESTURES 1 2 1 4
K. PROVERBS o 0 1 2 3

TOTAL 46 43 91 180
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osing before the mirrot, a little girl
, admires her reflection. Gazing
ack at her is the grown-up young lady
she dreams of becoming.

An Exquisite New Collector Doll.
chanting portrait of childhood make-believe is
y captured in “Ashley.” An exquisite new collector
uch originality and beauty she could only be a
iKish creation—exclusively from The Hamilton
Hon for just $135* (plus $5 shipping and handling).

Hand-Tailored Outfit.
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and wildflowers sits atop her golden curls. Her
led shoes are “just a little large,” but “Ashley”
she looks absolutely divine!

Exceptional Craftsmanship.
's” softly rounded features are crafted of fine
iporcelain and delicately hand-painted. Her flirty
pouty lips and delightfully exaggerated pose
aish her as a Helen Kish original, a work so beauti-

. No Risk - Reply Today!
18 magic of childhood as only a master can' create
00% Buy-Back Guarantee allows you to return
Wwithin 30 days of receipt for a prompt replace-
refund, if not delighted. Submit your reserva- .
©1992 HC. All Rights Reserved.
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Now when your child does some-
thing adorable and you capture it on

Maxell videotape, you do more than

preserve onc of life’s precious

moments.

You do more than capture fleet-

ing magic that can be relived over
and over again in Maxell's truclife
color and sound.
_ You could win a $10,000 U.S.
d'"?‘"' el e > TR L Savings Bond for your child's educa-
oY " ¥ tion. Or be onc of five $1,000 second
prize winners.
All you do to enter Maxell's
“Most Adorable Kid"” contest is pick
up a specially marked package of
= i MR, e Maxell 8mm or VHS-C videotape.
VIDEOTAPE YOUR CHILD DOING WHA YOU BELIEVE vou' find an entry form and rules
TO BE THE MOST ADORABLE THING.YOU COULD WIN packed inside. Don't delay. Entry
YOUR BOY OR GIRL A $70,000 SAVI”GS BOND IN forms will appear in these special
MAXELL'S "MOSTADURABLEKID"CONTESI o N_[;l‘\l'cll packages now through March,

while supply lasts.

Lo,

Entries will be judged by a dis-

tinguished panel: the publishers of
Parents Magazine, Parenting Maga-
zine, Child Magazine, Baby Talk
Magazine and American Baby.

Think your child is adorable?
Here’s your chance to see if our
judges agree. ‘ A
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nting world of a child at play...in a Lenox first.

Brittany gives a party for Teddy in this premiere issue collector doll.

RIving a fancy tea party this afternoon, and
pecial friend, Teddy. As they First Issue - Please mail by February 29, 1992,
IS a cup of tea for him. It's

: Ip1 t tion for Tea for Teddy by Lenox, con-
cene from the gentle, sunlit world of a ing of my to servation for Tea for Te it 0%, con

sisting of my fine porcelain collector doll, Brittany, her plush
| teddy, miniature porcelain tea set, and quilt. I
7 [ Ineed send no money now. I will be billed in eight I
leau from Lenox—Teg for Teddy. Bi-ittany,' ] monthly installments of $17* each, with the first installment |
glittle girl in a hand-tailored outfit, has her | duejust prior to shipment. r
ppeddy, fine porcelain m . o ‘ , ly
- -ttany e; ' F P ‘.,.".“ N . ']
|
l
|

.
'

. A . ' . v I . . ‘ . ) ) .
antique dolls, Brittany’s head, arms, and | State______ Zip
int i i 1 > g 674481].
% ed of hand- 4 ABl} . “Plus $5.98, total, for shipping, handling and insurance, Sales tax will be il
billed if applicable._

, signifying true héirloom '

ctor dolls. Brittany and her Tea for Teddy

|
I
|
|
a 3 B : - .
ent;.e avallablef at $136, payable in con Mail to: Lenox Collections [
) ' o P.O. Box 3020,-La.? horne, PA 19047-9120 L
the first in a Lenox doll collection of . o |%~ |
|

Order this imported Lenox exclusive by | | s o
: o 674481 ‘ _
Tadieés' Home Journal

February 199
p. 113
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 Why is Benadryl the most prescribed. children’s”
B allergy medlcatlon ever? |

Ask the medical commumty

Better Homes & Gardens

May 1994 \-2¢

225

d lcal professnonal WI" tell you it's because Benadryl Ehxnr

A

~hlldren s Histamine Blocker™ d
' " ( runny e
eyes Also Benadryl Elixir is alcohol free’
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WATSON WIGGLES OUT OF TROUBLE.

WATSON’S

-ple, tha
ple, tat you HOPPING MAD!

hard time
very talented
nittedto
.t the class is:
.;ompile those
to be hung on
:week’s endp-
ing
y satisfying
that others

T structure
me and
11s Behavior

- favorite
basketball.

¢ to do that.
tyour desk

ilier Creamy pastel color¢d ones. ,Deliqious. Sﬁar‘nmy cu_t out some bunny shapes.

WATSON BARKS UP

b b2
aren't as long as yours, Watson.
. ) ) THE NEAREST TREE.

“Oh no you don’t,” thought
Wafson, as he barked up the

pages in ten
arn five more

SPRING JIGGLERS™ ——

Gelatin Snacks
2 packages (4-serving size) 1% cups boiling water
JELL-O® Brand Gelatin, 1 tub (8 0z.) COOL WHIP®
any flavor Whipped Topping, thawed

DISSOLVE gelatin in boiling water in large bowl, stirring 2 minutes
or until completely dissolved. Refrigerate 15 minutes or until gelatin
is cooled to room temperature.
REMOVE bowl! from refrigerator. Using wire whisk, vigorously
stir whipped topping into gelatin until smooth. Spread evenly in
13x9-inch pan. Refrigerate at least 3 hours.
DIP pan in warm water for 10 seconds. Cut into shapes thh
cookie cutters. Lift from pan. Decorate and serve.
Note: Best when served cold.

gelatindessert ™

©1992 KRAFT GENERAL FOODS, INC.

DURNAL -A o ~ Now you can have your fun and eat it too!”

Ladies' Home Journal

April 1992
p. 103
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kie crumbs The best part is, when they're done digging in the dirt, they can dig into their snack! See if your kids agree.

/,\//\\/”“\ ,—\

g extra ‘i

olunteer %

< .‘&r“

JELL 0® PUDDING DIRT CUPS

~2cupscoldmilk . 1 pkg. (16 oz.) chocolate sandwich
* 1pkg. JELL-O Chocolate’ Flavor Instant Puddmg cookies, crushed

r“.l tub (8 0z.) COOL WHIP® Whipped Topping, thawed 810 (7 oz.) plastic cups
POUR milk into large bowl, add JELL-O® puddmg Mmix. Beat until well b]ended Let sit 5 min.
" STIR in COOL WHIP® and ¥z of the cookies.

:PLACE 1 Tbsp. cookies into the cups. Fill
- cups % full with phdding mixture. To‘p
with remaining cookies. Refrigerate 1 hr.

DECORATE with gummy worms and frogs,

N e candy flowers or chopped nuts.

1 0 Snacktwltle s Have your fun

puddmg& pie fillmg

h | « Ou a aT™

o

Better Homes & Gardens ;FI'GENERALFOODSINC

March 1993
p. 47




150 give your kids £

1t sensitive issueg s _
.t these things a_re'_ N
1D., senior assgi '

ions as: “Do boyy
ortable?” s
 Rights: A Guidé
1al Harassment,’8
Education, Depfi§

harassment,
ay be full
for your !
nt. If not, keep ¥
til your
Ent is resolved.
Iftmann, deputy !
sioner of the
ota Department .
an Rights, says :
e complaints that
er office are
eard by a
r of agencies an
officials.
bort your child
hout the process
es a lot of hard:
It took !
ence in the two
sota cases (see
to force officials &
attention,’’ sa
nn. E
folks who wonde
er the struggle it
it, EIfmann po
estion: ‘‘If this :
your daughter; *;
i you want her 103 g
L ated like this?"’ 3 g . o |
? - ‘ ’ o Yo Better Homes & Gardens
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August 1992
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S 0N,
“hild

ring,
into
vhat

s | Go ahead, just toss

or i

v theminthe washer and dryer:

S Loy

Cine,
Ising,

his and dryers. All boys and girls leather Keds sneakers are available in True Wash
) leather, and there are lots of styles, colors and widths to choose from. So now,

al of
read
e ‘ insteac of getting rid of the sneakers, you can just get vid of the dirt.
iy

NIHE
ou’ll

The sneakers, that is)

LD,

b
relax
vou

Indi-
b True Wash™leather Keds™ stand up to just about, anything. Even washers
the

2
i
T

\S27]

ELIZA

Styles shown: Bovs Spinner and Girls Tumbler,
3 shown eall 1800 3300,
Refer to byt Gy for care instrucetions.,




Lo TR AL

tcan add a woq
<board heat, py
acy furnace o
e .whole house,
:a'tmg and-éoé?lln ekt
airs.
&s, and neighby,
ith local buildj
borhoods have
. heights. Alsg

d stg;
>

/
And it’s
Va

not hot enough for the beach. In fact, all it ever

/ , :
Watson can’t even go out and play in

N

- the dirt. Mom surprised them though.

- A -

an't play in the dirt” she said “why not eat it instead?” And then she

“YES! YES! YES!"
S SAMMY SHOVELLED INTO

i :
. topped it off

with gummy worms! __ -

{0 “Awesome” said Sammy.

Hware stores. If yd

high, call in : DIRT CUPS
s / 2 cups cold milk. 1 package (16 oz.) chocolate
PSS 1 package (4-serving size) sandwich cookies, crushed. |
t eratu JELL-O® Chocolate Flavor  8-10 (7 oz.) plastic cups.,
pund temperatut Instant Pudding. SUGGESTED DECORATIONS: .

nt, but that ¢ 1 tub (8 oz.) COOL-WHIP®  gummyworms & frogs, candy

Whipped Topping, thawed.  flowers, chopped peanuts.

POUR milk into large bowl. Add pudding mix. Beat R
with whisk until well blended, 1 to 2 minutes. Let stand byt

5 minutes. pllddmg & pie ﬁ”mg
STIR in whipped topping and half of crushed cookies. ) .
PLACE 1 tablespoon crushed cookies into cups. Fill : '

cups % full with pudding mixture. Top with remaining

crushed cookies. Refrigerate 1 hour. Decorate. ©1992 KRAFT GENERAL FOODS, INC.

Now you can have your fun and eat it too!

cally slow th
hke your base
inexpensive to

R HOMES ANI

Better Homes & Gardens

March 1992
p. 95
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A funny thing tends to happen when you Lakc vour kids
on a Club Med vacation. Rather than focus their attention
on your whereabouts, your kids suddenly hecome riveted
on other interests: learning to swim or waterski, performing
circus tricks or doing arts and crafts. In general, all man-
ner of fun and merriment kids nawrally spark 1o, all under

the careful wateh of Cluh Med’s trained

instructors. Of course, while your kids are

1-34
enjoying their vacation, youre free to enjoy yours. Al
Cluly Med, that can mean anything {rom intensive sports
programs o sitting on a quiet beach doing absolutely
nothing. Still, there’s nothing stopping you from spending
time with the family. ']‘h'nl is, 1l you can pull your kids
away long enough. For information or reservations, call

your travel agent or -800-CLUB-MI:ZD.

This year, take home a Club Med vacation™




WOULD A CHILDHOOD BE A CHILDHOOD :

' 3

'WITHOUT A TRAIN RIDE? .

Y

Ladies' Home Journal

April 1994
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Remember

that train ride
your parents took

you on? ¢ And how
you felt when the
conductor called “All

Aboooooooard!” and this

enormous THING came to life, . .
and houses began to whir by,
and suddenly, the world was full of

wonder? ¢ You remember the whistle
telling the world you were coming. And
if you took a long ride, you remember
the sink folding out of the wall, andhow
yOu ACTUALLY ATE DINNER ON A TRAIN. -

¢ Now, here is the wonderful pért'. ¢ Your child is no

different than you were then.
magical. It is still as big as a birt

as Christmas morning. ¢ We don't
But it's true. ¢ Take your child for

a trip across this country. It is a
will never, never forget. ¢« And for so
none of us can really understan

The train is still
hday; as exciting
know why, exactly.

a two-hour trip. Or
trip a little person
me wonderful reason
d, nejither will you.
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Going off the bottle,
o e Do,
doesn’t need to be
traumatic for par-
ents or children.
Here are the best
ways to ease the
transition.

Your Baby’s Talents

From her first day, i
your infant is devel- ‘
oping her skills. i
We'll show you i
games to, play with !
her that show off !
what she knows. i
[
l
|
!
{

Loves me.

Their circumstances
differ greatly, -but
the six families we vis-
ited all share certain
basic values. Meet
them and find out"
what makes their
love thrive.

Loves me nut.

@ Your infant’s body language.
: |

¢ Winning bedtime battles.

HIERSTIEY'S KISSES, . ] '
KISSES: WITH ALMONDS © & lOtS’ IOtS more,

Parents

February 1993
p. 154
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ment info
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And when a grown-up idea like that can help lead little people toh gger
we think it’s the perfect way to get the ball ro]lmg

KlnderCare

The Whole Child is the Whole Tdea

Ladies' Home Journal

June 1993
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We promise that the Rocking Rocket —and every Little Tikes" toy —is designed| to
be imaginative, sturdy, and safe. Because we're parents, too, And we believe when it
- comes to children, even the sky shouldn’t be the limit.
Fora free catalog, call 1-800-321-0183. '

©1992 The Little Tikes Company. A Rubbermaid Company. G
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MARINA RAITH
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Why just get clothing, when you can ge a

wear-out warranty and an extra
15% off. Even on national brands.

100 or more
he same size. Accumulate $
e outgrown ‘will be replaced n 4l
ar out before they re ou o e s,
all children’s clothes and ahuu that wea S
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 CYNTH: 1APAR

JUDY OLAUSEN

ﬁ ow wonderful, when
your little buckaroo
wakes up to see his
own Rocking Pony,
just waiting for
thar morning hug
and gallop.

Because the
Fisher-Price”
Rocking Pony is
more than a toy.
He’s a pet. With
a soft, padded
mane that begs
to be petted.

Your child will
probably give his
trusty pony a name
like Flash or Bronco or
Stanley. And
feed h1m make-believe oats or real cookies.

No wonder so many mamas are
letting their babies be cowboys.

Parents

March 1992
p- 159




Atthe moment

his thoughts arent

‘on his new 550"

Relaxed Fit Levis

| (just the ones he

- wanted, thanks to
our big selection).

He's got bigger

‘Better Hdmes & Gardens

August 1993 —59
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i cracks a deep orne to left, and
i ends upin deep trouble. Because
| even as good as a Hurd window
44 s, it won't always stop aline
drive. But it will protect you from
just about everything else.

"Take mother nature gp
for instance. Whether " #5 {|
it'sa Hurd InSol-8% . 5 w1
window which stands 4 Ml
up to bitter winter -

weather, or our unique
Sunbelter 66" windows to stop
' heat gain in sunny exposures, Hurd
windows keep the weather where it
belongs — outside. So you can enjoy

Hierd windotes s ;Iml it np to .‘I:il‘/'.'. of i)

N e of | . 3 .
et g stnsd m comfort .
residential w mduu

C : ! and energy -

\ : saving year
A after year. .
R ) When it

comes to protection from outside noise,
Hurd windows quietly get the job
done. When you close a Hurd window,

Hurd Windows Can ProtectYou
AgmA]IH@Sf[ Aﬂyﬂnﬂg p s

you shut out up to 95% of annoymg g
outside noise.

 And what about fading? Hurdg...
windows shut out invisible ultrawolet
rays as well. Unprotected exposure
to UV radiation is the leading cause
of fading damage to fabric;
artwork and furnishings.
Hurd windows tame the sun

" by blocking over 99% of

WhenYoure Serious

It happens.Your little leaguer

‘1 performance window that’s
w7 the ultimate

woop:wiNDows 8

harmful UV rays. But unlike other
windows, Hurd protects without using
tinted glass blinds or shades to block
your view. i
You'll find Hurd wmdows mn:
virtually any shape and 31ze' .
' in your choice of wood
or tough, low-mainte?;’
nance aluminum clad
exterior. So whether ",
youre building or
.remodeling, youll
never have to compro-
mise your plans. AL (AL
When you choose Hurd, i
youre choosing a high- .

5

R
T
e
e Yo o e LA

S,

... second to none. Protect
«  yourself and your invest- {418
ment with America’s window  womater
innovation leader: Hurd. e
For more information, talk ~ jrsuateyour

to your builder or architect /ot
or call 1800-2BEHURD. . et
And talk to your daughter about
hitting more line drives to right.

ultimate in -

ey -‘-~

/ About Windows.

1993 HURD MILLWORK COMPANY. Medford, Wisconsin
4451, InSol-8* and Sunbelter™ are ademarks of Hiod Miltwanl:
Company. Heal Mitsor is a tnedemark of Sonthweall Tevhnologivs.
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see a kid just

potatoes F.'a S when we created Nle I,

them to get involved. To sing along. To Iaugh out loud. To grow and Ieam

% not. just by watching bdﬂlby doing. ® .It's-a philosophy we call * Growd ]

Learn and Play.” And you'll find it evident in every program that’s part of the
' £

~Nick Jr. lineup. & Take four-time Parents’ Choice Award wihner “Sharon, Lois and"

Bram: The Elephant Show.” It )‘eatures well-known chivld%e}m‘ﬁé recording artists

Sharon, Lois and Bram and their Sldeklck elephant Together they learn and

S r Fl P

MEB‘EMS‘PJ};& :
- Library Gpesﬁaﬂ &aﬂym
Western keﬁﬂ&ucgﬂy s




f sing about the ; lmpo” o “Fred Penner’s

\’\QTe S a\S

idence and self-

Qem_ R ne
A ’79 xl/ong Wlth one a_\‘ﬂo i d bu\\d CO\’\T

‘esteem And evmy day they learn ; nlj\ie\zw deTreoCiT\hFY?dS pal, the Word Ble o 0Of course,
' or

Place” 1hrough 5torleg

“Eureeka’s Castle,” Jim Henson's “The Muppet Babies.’ and
"(Lunch Brea‘k Theater = ll”é all brought to you by your
A, Cable company for a full five hours every weekday

J startmg at 9 a.m. Eastem/Paaflc Tune in with. your 3

o kids anytime. = You may ]‘md they won't stand for anythmg else.

.,:7,;.‘“*@ S‘NlckJr has lots of other ways for your kids to learn and laugh. Including

.
S
N

zraling

AIsInter= st

ssorvice v

«zlzdesn, aprogram= -

La s @re regustered frademanas

Nighelodecn, & ngnis resenved. Kitagl

&g

s, ng,

hmHenson Prea.o

LIy &

$ @i L wzrso- Trzauctions, Inc, Muppet B3

;
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]
k

JIMAHERSON'S MUPPET BABIES, MUPPET, and charaZternames a=2 «enasses
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~ WHY ORANGE JUICE IS A MA OR LEAGUE DRINK

When it comes to nutrition, oringe juice s cells. And it helps in the absorption ol iron,

in a league by itscll. What's more, orange juice is naturally
[t’s onc of the best sources of Vitamin C, fat-free and cholestetol-frece.
exceeding kids™ daily requirement. And its bright, sunny
[t has potassium, which is important fornor-  taste always makes it
mal muscle functioning. Ithas folicacid, which — worth bringing in a
helps make new cells—including red blood pitcher.
FLORIDA QUALITY ORANGE JUICE. TT MAKES YOu FEEL SO GOon.

Npate s b Vora Ty Eeses cotven enr g 1y Tene [T B
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FisherPrice takes
- the no-hitter out of baseball.

T

L - Fisher-Price’B ]asebaﬂ[gwes little
' hltters a big, bigadvantage. Thanks |

to an adjustable bounce back tee that |
- makes slugging a
cinch. This is the
game the way rookies love to
play it, with extra-base hit after
extra-base hit.

Fisher-Price Baseball also
comes with a bat and two balls.
There’s even a pretend batting
helmet that makes minors feel
like major leaguers.

What more canwe
say, except Play Ball”’ -
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I Wildcats®have thelooks and features moms want in athletic shoes for kids, including washable leather uppers and a fullrange of widths ‘
and sizes. Weeven guarantee to replace them if they wear out, through normal use before they're outgrown. And unlike the status brands,
Wildcats are priced within reach. For the Buster Brown dealer nearestyou,check the Yellow Pages (f__) orcall 1-800-226-4371.
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MMY CRIES FOUL.

{
wHoop'S TOO HIGH.

Sammy likes school. But he loves playing basketball after

school. “Hey, Watson," he said. “Lets go shoot some

hoops.” Sammy tried to slam dunk the ball, but

%% - \ missed by a mile. “I wish [ could dunk” he said. “You can, said

L
/"’—*C‘L:%‘ Mom. Then they helped

J’ (14

o points for Mom.

Woof—woof,” added Watson. Then they grabbed

TWO POINTS FOR MOM!

COOKIE DUNK PUDDING

"rl"pa'(_:!(égvé (@-serving size) JELL-O” Instant . 2 cups cold milk
'Pudding and Pie Filling, any flavor 20 10 30 miniature cookies

"POUR 'milk into medium bowl. Add. puddmg mix. Beat with wire whlsk until

""we]l blended I to 2 minutes! Let stand 5 minutes.

;-SPOON ‘half of the puddmg into 4 dessert dishes. Stand 4 to 6 cookies in

owers, the eachdish, placing them along sides
vith h;)meWOI‘. : . of dish. Top with remaining pudding. VANILLA wersinen
red a difficull A : : Serve’ immediately ‘or refrigerate until.

\ there until thE XK _ AR > ready to serve. Garnish with. addmonal
: - cookies. Makes 4 servings.

coa

- To get your Sammy and Watson School Year .

" Calendar containing recipes, stlckers and games, JELLO
© just call 1-800-767 4800, :
pudding & pie ﬁllmg

A charge of $3.00 will be billed to your Visa or MasterCard
for shippihg and handling. Offer expires 10-31-92 or while
supp!ics lasl.‘Allow 4 weeks to process your order.

b o " © 1992 KRAFT GENERAL FOODS, INC.
h | ri

Nowyou”" . 7 leatittoo!™

Better Homes & Gardens
September 1992
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. It’s some of the most impoftant f)ackaging

}'_l - :'ﬁyour kids can wear. Because. plastic

eggs from premature scrambling. + And because

<«l993 ~\mcns.’m Plastics Council.

3 plastie is strong, thin and lightweight, it

'prdvides a lot of protection without a lot of

Ca:n Help Prevent Brulsmg

Lk ;_e qliipIﬁéPf play a vital"rol‘e in helping to

' p;6t¢¢t' egainst bumps and brﬁises; * But

'plastlc 1snt Just for fun and games Plastic

N
>,

: 1__:wraps a.nd trays help keep food fresh and pre-

\‘ N

e veﬁjtvs'po'il‘a'ge.‘ Tampef{évideht sealg help keepﬂ |

‘medicines protected. Foam cartons protect .- -~

adchtlonal heavy packagmg « To leam more,

Just ca]l 1- 800 777—9500 and the American

l;ﬁﬂ’z-m

Plastlcs Councﬂ will send you a free

booklet. - And see how é little




DIAPERS

Huggies Baby Steps™ diapers
now tackle leaks in a new way.
They have a trimmer middle
designed to fit better around the
legs to help eliminate gaps. And
unique, snugger-fitting leg elastics. * -
So go for the touchdown, with
Huggies Baby Steps diapers.

42
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 After a thousand battles with dragons and sorcerers, the Little Tikes, Castle will
fil stand tall. It's extra durable —like all our toys,

As parents ourselves, we design toys to be imaginative, sturdy and safe—just the way
wd want them for our own children.

. toys that last .
Let us send you a free catalog. Call 1.800-321-0183. y
ANRLSCHRis & I i
Library Special Colle-!
Western entucly Un

99é The Little Tikes Compa.n)}. A Rubbermaid Company.

RE IR
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loaded
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't always

AS a result, this mom
felt that her child was
prepared to do the
right thing if he found

himself in the kind of

situation that Allan
had been in at Danny's
housc. I disagreed.

Even though this
plan ol action is good
advice, it isn't ade-
quate. Because Kids
don’c always do what
they e told, [ eouldn't
count on my G-veauar-
old’s "not touching.™ in
addition, even if' 1 was
absolutely sure that my
child understood this
lesson, how could 1 he
surce thar his friends
did? What if he was
at Danny’'s house, and
Danny or his little
brother picked up
the gun and it was
loaded? Allan might
not be able to “leave
the area” before a trag-
ic accident occurred,

Are gun owners
obeying the law?

A paradox has been
haunting me: 10 par-
ent owns i gun for pro-
tection but the faw says
that it must be stored
locked, how is that gun
going to help in an
cmergencey? The time it
would tike to unlock

the weapon would de-

feat the whole purpose
of owning one for pro-
tection, it scems'to me.

The TV report men-.

tioned that parents ¢an
put childproof triggers
on guns or lock them
in boxes with ‘easy

many gun owners are !
really doing, this? T bet
that there are many
people who are not
complying with the
new laws. :

In fact,.even when
guns are
erly, children are not
safe enough. This wuas
proven all too painfully
in February 1993,
when a 7-yewr-old girl

> stored prop- -

in Montclair, New Jer-
SCVL @ town neiar my
owil, was accidentally
shot and kifled by her
9-vear-old brother. The
children had been giv-
cnall the recommerd-
ed gun-safety instruc-
tions, and the mother
had stordd the gun un-
loaded and locked, but
the boy had found the
kevs i jacket pocket
and unlocked and
loaded the gun. 1is sis
ter couldn’t “leave the
arca” in time and was
killed when her broth-
cr pulled the wigger.

L am finally and to-
tally convinced that |
don’t want my son to
play at houses where |
know there wre guns, |
can’t believe T even
have to think about
this subject at all. But
knowing what 1 know
now, I do. Although
SOMC parents may not
Want (o answer my
questions about wheth-
cr they own a gun and
how it is stored, [ will
continue 1o ask.

All that was left o do
wias decide how o
help Allan keep his
fricndship wid Danny.
A few weeks after our
first conversation, Dan-
ny's mom called toin-
vite him over. 1 1old
her what I had found
out about the new gun
lw in ourist: te. There
awas-a long, p‘msu‘ al-

ter which she i mkéd

‘nre 1()1 he ml()Im -
“tiont MThiein 1 asked.

hu whuhu shc had -
combinations, but how:

cd on that auy
] h.ld .1skul .11)0111
and, .1g1m shie s 1[(1
leave all'that vun Imxx-
Sness up l() myhus-
h ind. "1 s‘ud i the 1
case, if the b()\'s want
To p-l.l) Danny will
have to-come to my
housc from now.on.
“Andhedid. o O
Carol Silvernian Sciin-
dervs werites frequently
aboit bealthy conied seifety.

e e e S B e B
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- For stores near you
featuring Spencer's fine
products, call 1-800-633-9111
Mon-Fri: 8:30am—~4:30pm EST

©1993 by Spencer's All Rights Reserved

Yee-e-hal "__'Whé‘h"y‘our littleicowpokes
_hit the range; they need more than::-

-subtle pastels, of durable:100%

- for quality andfashion:iniactivewea

hen it's fir
ntier fun

A

3 -
%%'

just comfortable and-good.looking
play clothes, they need-tough
Sure as shoot'n, Spencer'sifle
activewear has'it all.”: A
a wide variety of b

- Available:in:
ight colors:and

acrylic fleece or 50% polyester-and
50% cotton. When:you're.looking.

for your children;:look-for:the
Spencer's tag. .. :

Better Homes & Gardens

August 1993
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We'll keep them comfortable.
From their first coo to peek-a-boo.

s

Fruit of the Loom®
Baby Style"
and Toddler Style”
Underwear.

K+ COrIoN

2 SEN
B |
LHGERIEE ]
7 C

o Y
Solt, preshrunk 100% cotton
from Arerica’s cotton
experts, Fruit of the Loon,

*,

A variety of stvles for infants
and toddlers. Tn ll)laylul
designs and colors.

lodties g, o

i .Tur;d{\

R
! ’Sr}}‘\g\’ R

Flat Super Scams™ that are

durable and lecl smooth next
to the skin.

With Fruit of the Loom
Toddicr Style and
Baby Style your child'’s
comfort is guaranteed.
From slip-on shirts and
one-picce undenwear o
undershirts, panties and
bricfs. Take a peck at ‘em.

QMoo en

, December 1992
: W p. 207
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[ see you in something n WY

A new Luvs

Ultra Leakguarcj__ diaper.

T B [ .
| see its thinner:

—— 2 ~wuvviv SRS BEE T
TR Azs L0

S s timry

~ See new Luvs Ultra Leakguiards.
See how much thinner they are—nearly 50% thinner in our Crawler size. And sec how great

they are at stopping leaks. Of course, no diaper can prevent all leaks. But Luvs has

anew super-absorbent Leakguard layer that soals up wetness real fast.

And ava surprisingly low price. So see happy babies. (And happy mommies. t00.)
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Every Six Months Your
Child Can Discover A New
Toy In The Old One.

[t's part of why o toy that spenks to your child is better
than one that doesn’.

Texas Instruments Talking Peek-A-Boo Zoo™ is the
first pop-up toy uniquely designed in a round format, with
colorful hands that play the game “peek-a-boo.” :

As children earn o pop up the hands, they are rewarded
with amusing animals that ralk.

And as they get older, Talking Peek-A-Boo Zoo con-
tinues to stimulate learning by prompting with questions
that help develop color identification and memory skills.

Talking Peck-A-Boo Zoo was researched with 1,000
mothers and children and developed with the help of

a team of specialists to be appropriate for chil-

dren ages 9 months to 3 years.

5"
Which is Lhaé7 éﬂ QWE _ l&@%& STR‘?

reason why Texas [nstruments infant toys will be part of

your child’s learning fun for a long time to come.
For more information about Talking Peek-A-Boo Zoo

and other fascinating wa‘;rs to help your child along a path
of learning that’s fun, simply call 1-800-TI-CARES.

el T

New—Musical = o . v Lls'tcn & Learn™ - Stack-A-Round
Shape & Sort Balls Clown™

TEXAS
INSTRUMENTS

L

ot g v %
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how To refive

Yove ohildboo d

withov€ goirng

Hhrovgh | -

only we were as active now
as when we were kids, we wouldn’t
need the Air Strider from DP

But we aren't, so we do.

The Atr Steider is a total body
acrobic workout unlike any other.
Forone thing, it's actually fun.

.
It will also burn ofl calories faster

than bikes, skiers and
)
.

- S——a
steppers. And in just FitforLite §ef

nventy minytes, three times a wecek.
Sowhile vou can't go back, ther

no reason why vou can't put a linle
bounce in your stép again,
B R
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Bnly Nix~ kills head lice teday and
prevents reinfestation tomorrow.

All'too often, a single head lice treatment
isn't enough. Because lice lay eggs - nits -
that cling to your child’s hair and hatch
after freatment, causing reinfestation.

That's why the head lice treatment
you choose should be NIX™ Greme Rinse.
Nix not only kilis lice and their eggs on
coniact, it protects your child against
reinfestation for two full weeks -
something no other lice treatment can do.
No wonder Nix is the one recoirimended
most by Pediatricians, Pharmagists, and
Schoat Nurses. o

Don't waste time with lice treatmenis
that don't protect against reinfestation.
Kill lice once and for all with NIX.

gle
Application "
«Kills Lice ———
~“& Their Eggs

Creme Rinse with .o
Nit Removal Comb _____ 2 FL. OZ

81 I




Appendix B

GENRE:

FOLK SPEECH & NAMING

82

Manusciipis & Folldis
Library Special Cof
Western Kentucky U




SLANG
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e price o
| Luvs is Low;
OW,

Put your baby in Luvs and save a small bundle. You may not have noticed,
but we've reduced our price! Luvs Ultra Leakguards are the Jowest priced national brand.
And Luvs doesn’t just save you money, we also help save you from embarrassing
messy leaks thanks to our special Leakguard System. Now Luvs gets tG the bottom
of leaks...without getting to the bottom of your pocketbook.

Prices may vary. Based on a survey of national retail prices past three months ending 4/3/94.

. v ‘ (,:/ -
©,© | e

© -
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~ Shown smaller
than actual size
of 84 in diameter.

© 1992 Jim Daly

The Danbury Mint
47 Richards Avenuge
P.O. Box 4900 '

" by Jim Daly

Please Reply Pfomplly .

Limit: two plates

lion between dirt and little boys.

Back in the days when the family
worked the land, even the young

ones were busy in the fields. At day's-
end, supper was not served until you -

were clean as a whistle!

Now the irresistible charm of this

foejpeele available from the Danbare

" Alimited-edition collector plate trimmed with 23kt gold

- There is always a magnetic attrac-

! .
Mint, will e accompanied by a per-

: sonalized Certificate of Authenticity.

The edition size will be limited to 75

- firing days. As a finishing touch, each
platé.will be trimmed with 23kt gold,

andthe price is just $26.95.

"No Obligation — No Risk

AUS1ANN rt-<(‘v'w'~lir\n‘ l(»(|:'|)’!
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per collector
Please accept my reservation for *Clean as a Whistle!' |
winlt to reacive (1 or ) plale(an)., | need nend no money

Norwalk, CT 06857

now. Fwill pay for
of $14.9

“Includes

wh plale in two convenienl installiments
5* each, with the first billed prior to shipment.
2,95 per plate for shipping and handling, plus any applicable sales

i Charge each plate in full upon shipment Lo my:
FIVISA | I MasterCard | Discover LA

Credit Card No, ' Exp. Date

1 nostalgic scene has been captured on As an owner of “Clean as a Whistle” you | signature:
3 4 porcelain collector plate by artist will have our Guarantee of Satisfaction.
K - 7 - -2 At wi H S Naine: L e e .
4 Jim Daly. A native of Oklahoma, Daly ~ Youmay 1%l_urn'y‘0urpl.\l(._\x.‘lthm e Vi et
§ specializes in evoking the warmth of 30 days for replacement or refund. "
4 mrad tife in simpler times. We anti¢ipate an unprecedented o
: o s o yies response to Jin Daly's tribute honor- v :
: 2 < . N . o I Y e e i e et e s et = 2t e e
g A Limited Edition ing our American boys. “Clean as a
# “Clean as a Whistle” is appearingon ~ Whistle” captures one of life’s simple | sjuezip:
4 acollector plate for the very first time. pleasures in vivid detail. Act now to
Each hand-numbered plate, exclu- avoid delay or disappointiment, send i A e T T T
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[FreL1OUs diid-dil-porcelain, she’s ... +95

=) Cute as a Butt n

®
THE ASHTON-DRAKE GALLERIES

Bnngmg You Dolls of Irresistible
- q.‘

dollsby J | e 4TI :

]f . B . : THE .'\Sl(TON-DR,\KE GALLERIES PLEASE RESPOND BY:
s as life-g ' . 1 9200 North Maryland Ave. .
g L : 1 Niles, Hiois 60714- 1307 lune 30’3994
h ]
ten hny i ' . : . ! YES, please reserve “Cute as a Button.™ Limit one. [ dnder-
*

e wears
U“ AN

stand the tirst installment wall be billed before doll shipment.

- 1749
only 4 payments of 17 *4 EASY PAYMENTS OF $17.49*

weeks far delin

appiable e Ladies"' Home Journal
5411-CC3X

‘ :'ONE YEAR, RISK-FREE GUARANTEE
’ . [ H
THAT'S ASHTON-DRAKE VALUE!  «SEND NO MONEY NOW
oo
E Signature Date
- e- f { }
11 porC - | Name (please print clearly) Telephone
o order, ‘o8 P
s issued |
:_ City Statn Zin
U Plus $1.94 hoe
i
1
|

‘June 1994
pp. 78-79



Dolled up in frilly lace ruffles and pretty hairbow, this baby girl wears a smile that says it all: she’s
sweet and precious and “cute as a button.” g
“Cute as a Button” is the first issue in the Barely Yours collection of all-porcelain baby dolls by
Titus Tomescu — and the first all-porcelain doll ever from the Ashton-Drake Galleries. She’s as life-§
like as a real baby, from her sparkling eyes and dimpled smile to her plump tummy and ten tiny
toenails. She’s delicately hand-painted for the warm blush of a happy, healthy baby. And she wears
cotton-blend baby clothes lavished with eyelet trim and precious pastel-pink buttons, as well as an
Q‘Smbroidered appliqué that reminds you she’s “Cute as a Button.” L -

Limited availability ... order today! o ‘ i
Recommended and guaranteed by the ‘Ashton-Drake Galleries, the “Cute as a Button” all-porce-

lain baby doll can be yours for only $69.95, a remarkable value for an all-porcelain baby doll! To ordey, &

complete and mail the attached Reservation Certificate. Please hurry ... “€ute as a Button™ is issued

in an exclusive, hand-numbered edition ending forever in 1995 — s0 odeRtod:
L u P Cey e N an
1P Lin

 Wes

W10 Thee v+ bron-Drke Ciabieries Eod 9200 Noth Marviand Aventie, Niles,. Ulinois 007 1-13097




BIG SONGS

Arlo Guthrie and the
Guthrie Family
Ages two and up::-

WOODY’S 20 GRO ; the newsstand ratel

\

 Now you
' Subscribe to PARENTS
D YFS, please s_ign me u

agazine sub
ust $13.97.

- SEND NO MONEY Now:

i SE s WE'LL BILL :
i SATISFACTION GUARANTEED OR YO\{I?{UML‘OAI’\FHIZ:\}}BACK'

Name

Best known fo:* Address

Land Is Your Land,”’ City
Guthrie also wrc -

PZE

are the toddlere
of greeting, "H
the infectious
.“Jig Along H
“Don’'t You
Down,” which sug

very st
dren.
toover -
Guth:
died §;

gests

9@@3@ oiifer youw’ll )
- CEkge /over,

can save over $13 when yoy

D for this great mone
SCription for one ear
I'save more thag $13 off

WS T TN I g Ty Loa 2 ST DRGSR

NI LS .
T L L e T .

Parents

1993

February
insert

azine,

Y-saving offer.

ting music, skilled narra-
n, inspired animation,
a1d subtly delivered
torals. Jean Stapleton’s un-
erstated reading of Eliza-
eth and Larry, a whimsi-
al fantasy about the bond
letween a woman and her
Aligator, is a standout.
‘Universal; 25 minutes, -
$12.98; 1-800-727-2233)

THE DINGLES
~ AND THREE OTHER TITLES
FOR FAMILY ENJOYMENT
Ages three to eight
The title piece uses high- -

John Fortunato ly stylized animation to tell

92




HAVE YOU EVER HEARD OF ANYTHING CUTER THAN LUVS

SV A
Uy
o ‘—1,57

EC i ,
| “Wrapm | | B
NEW WAISTBAND DESIGNS? BOYS COME WITH TOYS

MAKING NOISE. GIRLS COME WITH PLAVFU-L BUNNIES
. . ) ' 1

i 1

': o | }’8)3»/"_?/\'
B - *%Q&} Q"f@ﬁ

AND TULIPS. YOU CAN'T HELP BUT GO GA GA OVER THEM.
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We think alot of people will so

saover our new built-in child seats. ,

ie Caravan already offered a combination of available
fures no other minivan could match. And now, the first A
' - minivan introduces
another first: the
industry’s only
available built-in
child seats.
Designed for
toddlers from 20 to
40 pounds, they’re
easily accessed. Their
it harnesses are simple to adjust. And one of the seats can
Ve as a booster seat for an older child. Dodée
N they aren't in use, they disappear and ~ Caravon'ss
U0t a bench seat that comfortably
indates two adults. ‘

2 Buckle up for safety.
6 BUY OR LEASE AT YOUR DODGE DEALER.
" See limited wamanties at dealer, exclusions and restrictions apply. :

So if you have little ones, talk baby talk with your Dodge
dealer. He'll tell you all about our latest arrival, ..and show you
why Dodge Caravan is America’s favorite minivan,

Rediscover American Value,
Call 1-800-4-A-DODGE for a free product brochure.
I ‘h% "
Oodge
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' for 1!
for the

‘readers
‘he first

-~iMore playl |
Power Wheels also

‘earing
Ju need in
able guide.
herever

are sold.

' 'Real doors that ' Sehind this |

ng you can do't with’ confdence. open and close! ' o " Power Wh eIs w‘:ﬁf’,ﬁ’:xs ,j'y
school progress. <& Inique floor pedal - o o . exclusive Power Wheels
es); this will NEIP i@k that makes the toy Super 6-volt builds in quality
ng that the test 0 when the pedal system with with Corvette-

lepped on and stops rechargeable battery. perfect styling
mpares to other toy completely Goes 3 mph and super tough
our school has*ohen it’s released. '

g period of time;
with. testing offi-
ce how you can.

WHEELS.

Weve been makmf the worlds e,
* best battery-powered riding foys for over 20 years Simatahisgin
' Fara catalog or more information, call 1-800-348

Mattel, nc. © Matiel, Inc. 1939, All Rights Reserved, CHEVROLET CORVETTE is. Ladies Home Journal
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‘While Your Child’s
Having A Ball, He Could
Be Leaming Too.

The more a child’s senses are stimulared, the more
he'll want to learn.

With that in mind, Texas Instruments created the
Listen & Learn™ line of infant toys. They talk, make
sounds and play music while introducing young children
to the world around them.

A soothing voice introduces your children to. farm
animals. and everyday objects by naming them and
making the apﬁrdpriate sounds. They'll learn nursery
rhyﬁnes as familiar tunes are played and sng.

The shape is intriguing. And as the ball rolls it rewards

them with sounds, encouraging crawling while helping to

ugy develop hand-eye coordination and basic
& motor skills.
OUnp
Like other

Tl infant toys, the Listen & Learn line was researched
with mothers and developed with a team of specialists. So
you can feel confident these toys are appropriate for
children ages 6 months to 3 years.

Fill their world with fun...and learning too. For
more information please call 1-800-TI-CARES.

; , Listen g Learn™
2 Sounds We Hear
Listen & Learn™ : '

Nursery Rhymes

"' Listen & Learn™
Farm Animals

¥ TEXAS
INSTRUMENTS

!

HE T

)79
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- MISCELLANEOUS FOLK SPEECH

(INCLUDES NAMES)

100.5

Manuscripts & Folkiiie S diuvse
Library Spacial Colies.oms
Westarn Kemiucky Lriversnsy
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See You Later, Alligator.
LUBRIDERM heals, protects and

restores lost niolsture

to vour skin.

FOR DRY SKIN CARE '

I Creaied lor Darmatologlsta.
Sohens. smooths, moishxizes,
' and protecls.

Absarbs quickiy. i

R A it A



Our BOGGLE JUNIOR™ game grows with children as they learn. First, it's

a letter-matching game. Then, for pre-readers, it's a spelling game which turns

¢ nto a test of memory fot more advanced players. Finally, older kids can test
themselves against the clock. It's exciting at all levels. So let them use our

four-letter words—in the BOGGLE, JUNIOR™ game. From Parker Brothers.

Learning

fun for kids 3-6.

You just have to find them in under th(ee ‘r'nlﬂ
game is primo, crackerjack, habit-forming fur December 1992
1 last time you got a word in ed%ewise? The Btp. 183
e e RO Parker Brothers. It's how you spell fun for evervor

102
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Tree Top. All natural with no sugar added,

becna -lln'_\"l'v';\\-«-vl vnou(.-‘ln : ul_\'.
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Who Framed Me? . T g
Your litlie fingerprints are all over the job, which *

is what makes this Play Clay picture frame such a great
memento for Father's Day. And it's a cinch to make at home

. With ARM & HAMMER® Baking Soda, cornstarch and water.
NN For the recipe and full instructions, just call
Pt our 800 number below.

&

- —— ey e e et 0 R
R L.

z 5
14 d
P .
& "oy v
ﬁ‘t
9 s
£

An Absorbing Tale of Everyday Miracles to Clean
and Super Deodorize a Tyke’s Tough Laundry.

&E We caught ya, Kid, red-and purple-handed, with stains ~ With these and so many other lawful uses, no E

: : : wonder they call it “The Everyday Miracle™” For
on your shirt, spit-up on your bib and smelly stuff elsewhere vy U free Baby Booklet with more inside

too unsavory to mention. You're a menace to clean society, so Q}?' information about cleaning around your
(\Cﬁ weTe letting your mom in on some inside information: there’s "< @ baby, call 1-800-ARM-HAMR. @@b

a laundry additive that not only cleans, it actually absorbs
Q@ odors: ARM & HAMMER" Baking Soda.

al  © ?/ z B\ Get fresh with slinkdq laundrg! A1/2 cup of
() baking soda added to liquid detergent does
away with odors, leaves laundry clothesline
fresh. Bonus benefit; baking soda makes
liquid detergents work even harder o
£ clean food goop, grape juice
s and spit-up.

A 1/2 cup of baking soda in with bleach loads

2
(S

=X

¢ helps deodorize and gets your WHITES even o ".N‘;,, _ ,' : :

> B WHITER. (And, of course, baking soda won't Bakin Hurgy  c

AN irritate your tender skin.) : co g SO o (‘*g

z k- Ny - o,

&L LI Baking soda’s great on undercover assign-

kR ments, too, like pre-soaking cloth diapers : ;

EA S ﬁ g (a 1/2 cup per gallon of water) so they %5 i

; ‘ d come out looking and smelling great. , g

Sy ’ ' :

41 gy = »

3y &I\ And nothing gets rid of that Sottr M/l Synel]l  ~ - 7

gy In your hotties better than rinsing them with a solution ™ ~ E . Z[ !

2 of baking soda and warm water. - N —The vEryd(ly Miracle— g
P :

| ﬁ?_\nr@_ﬁé)*ﬁf o Cor G F=n. cCo (R =R B
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Shown smaller than
actual seated height of
approximately 91/2",

Pink plush teddy bear
isincluded at no *
additional charge.

P
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Let's face it, when it healthy addition to a tuna
“fish sandwich or quesadilla.
And with apple and banana

time looking for new and easy ways 1o slices it makes for a fantastic fruit salad. In

excite their little appetites. Well, here’s fact, the California Avocado is so versatile

its only limit is your imagination. ¢ So

It's delicious, and as you can see, up some California Avocados. And

laadéd with personality. put on a happy face.

< The cCalifornia

Avocado is ATOCLADUS

Ripe WiTH
/ POSSIBILITIES.

also a
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“Clothes-Pin Nose” <. “Sneeze Monster”

“Faucet Nose”

3
.‘.‘\‘ L

PR SR
» //""—\4,\.
2 SIgn A Y

g N “

au -~

6 MAJOR COLD SYMPTOMS, ONLY
CHILDREN’S MEDICINE RELIEVES THEM

December 1994.
p. 6
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Introducing JOHNSON'S
NO MORE OUCHIES:
The new first aid
pain-relieving anti-
, = Seplic spray that
pkes the ouch out of your
¢hilds minor cuts, scrapes
¥ind scratches fast. And
makes treating them a
ot less scary, too. Unlike 4
aryad messy creams and
S or head:g @\ rments, the non-
3 aerosol pump spray

i

to the Nj%
_\ssociau’on
1S noWen

lyish-w_hitc.
ich them!

means you don't have to touch your
childs ouchies 1o make them better.
All'in all, its great news for kids.
And for parents like you. Look
for NO MORE QUCHIES in the
First Aid Section of your store,
and try new JOHNSON'S
NO MORE ITCHIES™
NO MORE GERMIES™
and NO MORE
BURN," too.
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